
Preface
The possible introduction of Chinese Pop music into the Dutch audience is a special topic to discuss nowadays, since it winds with the Tibet issue prior to the Olympic Games and the devastating Earthquake in the province of Sichuan. China is in the spotlight this year facing great challenges ahead.

I don’t want to touch too much upon politics in this dissertation, because I believe that music and politics should be separated issues to study. The music is different as the Olympic Games because the latter is in the competition for money and power, which is what the country rulers strive for. Music instead, is not competition between individuals or countries, but communication and entertainment for narrow or massive audiences. There are millions of musicians in the world, none of them feels threaten by each other. Music is art, pure amusement, a heart-to-heart connection.

One more thing to be emphasized here is that this is not a business plan but a communication plan; I just want to bring something into consideration that I find valuable to the European public, looking forward to create an opportunity to let Western people sense the spirit of Oriental music and feel the touch of another world.

Is not my intention to claim that Chinese music is a precious cultural heritage (since this plan is about introducing pop music which has already been westernized), or convince people to accept it, this is an open door, and they may choose to accept if they really appreciate the music. 

I would like to dedicate this dissertation to all the victims in 5.12 Sichuan Earthquake and their families, hopefully music can dispel the dark clouds and take away the pain, hopefully they will soon stand up and rebuild their homeland.
Part 1: Introduction 
1.1 Music

Some philosophers describe music as the accents of nature, the murmur of streams, singing of birds, the whisper of trees’ leaves, the moaning of winds and the resounding majesty of the ocean. When mankind began to contemplate the vast universe, their attention was naturally directed to harmonious nature, in the course of time they contrived to combine the natural sounds of their voice into system, to arrange them into melodies and finally, to make instruments by which the melody could be rendered.
Music is in principle romantic and fanciful, and therefore it is closely related to religion, through its character of ineffable spiritualism, the art of sounds alone was able to render idea of God, the mystic contemplation required an art whose aspiration is unbounded, whose element is impalpable, as an interpreter to convey the God’s messages. The greatest movement--the system of notation on a stave, are made by Guido D’ Arezzo, a Benedictine Monk of the 11 century. Because of the closed relationship between religion and music, people who hold certain beliefs adhere to certain styles of music as well, our diversity of cultural history counts for the variety of music in the world.
Music has undergone a long history of development, in the 13th century that harmonic chords first came into use, until then singing was all in unison, during the last years of the 17th century, the two great divisions-- major and minor were introduced, which could be named as the most important revolution in modern music, since then, our system has continually progressed, and all the mysteries of the world of sounds have been brought to light.

Music exercises a magic influence on its hearers, it elevates its admirers to the highest degree of idealism to which imagination can be brought, whose accents make us shed tears when the subject is sad, smile when the subject is happy, music is a simple way to connect human beings as people in different cultures are able to interpret the music effortlessly in spite of the boundary of language.

Research shows that some people that grew up in an environment with music developed certain abilities that others (those who didn’t grew up in a musical environment) wouldn’t develop. For example, early musical training helps to develop the brain areas involved in language and reasoning and it subsequently contributes to spatial intelligence (the ability to perceive the world accurately and to form mental pictures of things). Through studying music, children get a glimpse of other cultures; develop compassion and empathy towards humanity, and find music a means of self-expression, to make life meaningful and to reach for a higher level of self-esteem.
 Music is also a powerful healing tool against stress, it helps us to let loose within our feelings and release anxiety. Music touches the very core of humanity and inspires us to examine our lives and our relations.
1.2 Research Topic
The fact which sparked my interest in this subject is that during 4 years living in the Netherlands, I have almost never listened to any music from Asia (only once from India) on TV or on radio. You may say: “of course, because we don’t understand what they sing,” but a nice piece of music doesn't have to be filled with lyrics to understand, there is only a small percentage of people who speak Spanish or Portuguese in the Netherlands while Latin music is quite popular despite the language barrier. Hence, I assume that lyrics not written in a local language do not prevent people from loving the musical compositions and performances originated in other countries and cultures; in the classical field the performing of music with lyrics written in other language than the local one is a common practice.
Chinese people have a reputation of being very cultural resistant, but Western pop music is widely accepted and getting more and more popular in China, due to the language barrier, many Western songs are translated in to Chinese and sung by famous artists.  Almost every College student in China can name several Western pop songs and singers but disappointingly, Europeans can not recall any Asian artists. Here I don’t intend to exclude the cause of cultural imperialism, however, if Eastern people can be attracted by Western music and styles; a vice versa state can be approachable.  In this dissertation, I  would specify the music genre as pop music, because when talking about  folk music or classical music, I can understand the distance is too big, for example, Western people are not used to high pitch Chinese folk music, and they might find it torturous when listen to it. However, Asian pop music combines Eastern melody and the Western rhythm which in my opinion is likeable to be accepted by the Western audience.

 I consider the lack of Asian music in Europe as a cause of false-perception, miscommunication and culture conflict. European citizens are not exposed to Asian entertainment (especially music), so they assume there is a mismatch between their tastes and the music based on cultural pre-judgments, consequently resulting in the isolation of Asian music in the Western society.
Since Asia and Europe are large continents, and it would be very complicated to cover the profiles in all the countries, therefore in this thesis, the research done covers mainly on the current situations in China (including Taiwan and Hong Kong) and the Netherlands. In the questionnaire, considering that not too many people have listened to Chinese music before, there was a need to broaden the scope to Eastern Asian music since the music in that part of the continent has many similarities in musicality. On the other hand, I am quite familiar with the market characteristics and trends emerging in the Dutch music and media industry after living in the Netherlands for 4 years, and  it can be said that those trends are also very representative amongst the rest of Europe. 
We want to use these two countries as test locations, if the public reaction is positive after the implementation, we may expand the network to other European countries which might be done in a similar fashion.
1.3 The general structure

In this thesis, I will first explain the methodology and the theoretical framework that I used during the research, and then I will make a situational analysis of the music industries in China and in the Netherlands as well as SWOT analysis of this project. In the questionnaire research and expert interview sections, I’m focusing on tracing the current communication problems aimed at finding out the probability of actions. Finally, I will design a communication program in order to bridge the gap between Chinese music and Dutch audience, change people’s perception and stimulate their engagements in cultural activities, positioning Chinese music properly in the mind of the Dutch public.
1.4 Limitation of  Research

Due to the fact that I carry out this research alone, with limits of time and budget, the questionnaire research only covers a small percentage of people in Utrecht, so the results might not be as accurate as they are supposed to be. 
The books and Website articles with information that I’m looking for might not be updated enough, and the notions stated might be influenced by the authors’ personal backgrounds since I didn’t narrow my selection only amongst the trustworthy writers and Websites. 

I have conducted only three small personal interviews with some music experts in the Netherlands, as a more comprehensive conclusion could have been drawn if I had also interviewed some music experts or relevant persons in China. Nevertheless, I manage to finalize my research with available resources despite those obstacles. However, if we want to carry out a throughout research and implement this project, more investments are needed.
Part 2: Methodology

2.1 Strategies 
The social research is faced with a variety of options and alternatives and has to make strategic decisions about which to choose.
 According to the purpose of this research, I choose surveys, case studies and internet research as my strategies, and the methods incorporated are Questionnaires, interviews and documents.
2.1.1 Survey and sampling
      Surveys come in a wide variety of forms, such as questionnaires, face-to face interviews, documents and observations; we choose survey as a strategy of research when there is a wide and inclusive coverage at a specific point in time, and survey brings with the idea of empirical research.

· Cluster sampling is widely used in market research; it retains some commitment to the principles of random selection and the laws of probability, but tries to do so in cost-effective way.  The question of resources needs to be taken seriously when it comes to the selection of samples. The logic behind it is that, in reality, it’s possible to get a good enough sample by focusing on naturally occurring clusters of the particular thing that the researcher wishes to study by focusing on such cluster.
 I include two clusters in my research: universities and music stores, because I wish to study young people between the age of 20~ 35, the half of those people usually concentrate in the universities and colleagues. The people who visit music store are usually music enthusiasts and I expect to get their points of views towards Oriental music. 
· Sample size: the sample size is 50 people; I realized it’s a relatively small percentage since the tastes of music vary a lot nowadays. However, I believe that 50 people’s views do reflect the general attitudes toward music inside the target groups and a feasible conclusion can be drawn according to the indications given by those people.
2.1.2 Case studies

Case studies focus on one instance( or few instances) of a particular phenomenon with a view to providing an in-depth account of events, relationships, experiences or process occurring in that particular instance.
 In this dissertation, I select several representative cases such as Chinese films, Japanese pop music and the Chinese international pop star Coco Lee as reference for analysis, those interesting cases can provide some hints for the introduction of Chinese pop music to the globe.
2.1.3 Internet research

The internet holds the prospect of gathering huge volumes of data, of operating at a global level. Internet is my major source of acquiring data that enables me to access a large number of digital materials available on the Web in music related subjects.
2.2  Methods
2.2.1 Questionnaires

The reason that I decided to use Questionnaires is because I want to asses the opinions of a relatively large number of respondents, and the information required tends to be straightforward. Respondents are required to reveal information about feelings, to express values, to weight up alternatives, rather than the mere reporting of facts. Questionnaires are economical, easy to arrange and the pre-coded answers are convenient for the computer-based analysis.

2.2.2 Face-to Face Interview

I have conducted three personal interviews with music experts in this research; they provide me with a deeper insight on professional perspective to look at the current music industry. The face to face interview is very helpful and necessary if we want to get some detailed information in this particular field, and with which to pose some follow-up questions and obtain privileged information from insiders. 
2.2.3 Documentary research
Documentary research is an alternative research to questionnaires, interviews or observation. In the social sciences, library –based research, desk research, black letter research and archive research are all types of research in which the data come from documents of one kind or another.
 In my research, the documents what I use are library books and journals, the internet and government publications.
Part 3: Theoretical framework 
My research and analysis are led by theories that I have learned during my four years’ study, the psychology theories are essentially important for analyzing the attitudes and behaviors of European people towards an unfamiliar culture. In this section, we will exam some basic assumptions of relevant theories and adapt them in the following chapters.

3.1 Psychological theories

Perception

Perception is defined as the process by which an individual selects, organizes, and interprets stimuli into a meaningful and coherent picture of the world. Perception process includes attention, organization, and interpretation of stimuli; People usually posses expectation before a subject is introduced to them, they usually see what they expect to see which is based on familiarity, previous experience, or preconditioned set. People will firstly be attracted to the subject, and localize it in the brain, when they see the thing next time they will recognize it directly; besides, stimuli that conflict sharply with expectations often receive more attention than those that conform to expectations. However too many repetitive stimuli’s will be counter- productive and cause Sensory adaption, this is a common problem concern by many advertisers cause if consumers get used to their commercials and will no longer to see them.
 To change the perception of Dutch public towards Chinese music will be a primary task and big challenge. 
Motives

Motivation is the driving force within individuals that impels them to action. People tend to perceive the things they need or want, this process simply attunes itself more closely to those elements in the environment that are important to that person.
  People who have certain relationship with Asia will possibly generate certain motives of listening to Asian music; those relationships are formed with the interest towards the culture, study needs, business or private partnership, etc.
Selective exposure

Consumers actively seek out messages that they find pleasant or with which they are sympathetic, and they actively avoid painful or threatening ones. Selective attention: consumers exercise a great deal of selectivity in terms of attention they give to stimuli. Threatening or otherwise damaging stimuli are less likely to be consciously perceived than are neutral stimuli at the same level of exposure; individuals sometimes unconsciously distort information that is not consistent with their needs, values, and beliefs, this is what we call perception defense. Individuals are subject to a number of influences that tend to distort their perceptions, those influences include: physical appearances, stereotypes, first impressions, jumping to conclusions and Hallo effect.
 These theories are also very useful for the analysis of people’s behaviors, for example, when an European audience sees an Asian- looking performer on TV, he is very likely to change the channel immediately without actually watching it, because he just jumps into conclusion that the act might not be his taste based on his evaluation of other similar performances seen previously. One way to combat perceptual defense is to vary and increase the amount of sensory input, here can be referred to the transformation of music and performance.

Social judgment theory

Social judgment theory proposes that people make evaluation about the content of messages based on their anchors or stances. each person’s attitudes can be placed into three categories: firstly, there is a latitude of acceptance, which includes all those ideas that a person finds acceptable, the second one is the latitude of rejection, which is in the opposite position, finally, there is the latitude of non commitment, which includes ideas for which you have no opinion--you neither accept nor reject this ideas. A person’s reaction to a persuasive message depends on his or her position on the topic,
 for example, if a person has a very negative attitude towards Chinese high pitch traditional music, then he falls into the latitude of rejection towards Chinese music in general. If the attitude falls into non commitment category as this person has no experience with Chinese music, then he is likely to have a try if some other motives encourage him to do so. Hence, find out the right early market is essential for the introduction of a new concept.

Prior beliefs
Study shows that prior beliefs can possibly determine what is learned; learning involves processes in addition to those that form associations between inputs. Human beings seem to be constrained to learn associations that our prior beliefs have prepared for us;
 people are restricted to learn a new type of music if its style contradicts with their prior aesthetic beliefs.
      Generalization and stereotype
We are used to mentally categorize represent groups when confronted with something unfamiliar or complex, these categories are called stereotypes, they are not necessarily bad, two concepts are typical assumptions of stereotyping:

· Prejudice: Generalization that express an evaluation of members of culture are prejudices-prejudgment, prejudices are usually negative and not grounded in fact. 

· Bias: people all have bias; bias for something is really nothing more than a preference, a bias against something is a negative attitude that ranks it low, many biases are recalled from long term memory only when forced by an external challenge.

Mental representations change with the introduction of new experience. They are dynamic and can be altered to form new mental categories as more data come in, if we manage to introduce a new concept of Chinese music that is fresh to the Westerners, the prejudgment can be altered or abandoned.
     Consumer attitude formation and change
      Attitudes have consistency and occur within a situation. In a consumer behavior context, an attitude is a learned predisposition to behave in a consistently favorable or unfavorable way with respect to a given object.
 Attitudes are learned, this means that attitudes  are formed as a result of direct experience with the object, word-of- mouth information acquired from others, or exposure to mass media-advertising. People’s attitude towards music is complex and not static, unlike other products or services, people should have direct experience with the music to form certain attitude even though we can’t exclude other factors such as the personality of the singer, the mood and situation when people listen to the music, which subtly influence the thoughts.
      How to change people’s attitude?

The strategies that are available to alter people’s attitudes are: 1) Change the basic motivation. 2) Associating the object with an admired group of event. 3) Resolving two conflicting attitudes. 4) Altering components, adding an attribute or changing brand beliefs
 .
3.2 Intercultural management

Hofstede cultural dimensions
When implementing our project, we have to consider the cultural differences existing in the communication and negotiations, here many theories that we learned in intercultural management may be helpful to understand human behaviors and facilitate the process. For instance, if a Dutch company plans to buy music from Chinese label company or song writers, this offer is more meaningful to the Chinese part than to the European’s, because this would be an unique opportunity to endorse Chinese culture and send the local artists to the world in the future; as Chinese people focus on long term benefits and they consider relationship is lasting forever, they would be more than happy to accept this offer without charging any high price.

3.3 Mediated communication
Agenda setting
 Media plays important role in shaping people’s attitude and behavior, communication scholars McCombs and Shaw conceived that the news media present audiences with an “ agenda” for what events the public “ should” consider as important, the media provide” not what to think…but what to think about.”
 The media here is not necessarily constrained to the political field, but also on the cultural ground, for instance, the most popular music channel in Nederland--TMF has never broadcasted any Asian music, so that people here have little knowledge about this kind of music and they consider it less valuable than the ones they are used to.
3.4 Mega trends
      Asianization
In the book “Megatrends Europe”
, the author states that Asianization will be one of the future trends in Europe:
During the 21st century, four new economic superpowers will join America and Japan-Brazil, Russia, India and China, known collectively as the BRIC countries, most of the superpowers will be located in Asia, their new position of power will result in increasing Asianization in many countries. 

· The Asian middle and up classes are rapidly growing, more and more visitors from Asia will come to Europe to experience another culture and amazement. China is becoming the world’s factory; one in five products will be manufactured there, which is called ‘The wild East’ in the context. In 2001 China joined the World Trade Organization, which considerably simplified trade between China and the rest of the world, EU has been the largest non-Asian trading partner of China after the United States since 2005.
· The Europeans start to adapt themselves to Asia in style, as well as the norms and values. European food manufactures now supply supermarkets with Asian or Asian –inspired ready-to-eat meals, it’s predicted that European menus will include more and more Asian dishes or fusion food in the near future.
· The bicultural style will become prominent in the coming years. We can also expect more Chinese and Indian films in Europe on TV and in the cinema (thanks to the technological integration of television and internet) and European-Asian co-production in the field of film, theatre, musicals and so forth will become increasingly common.
· The old Chinese philosophy Feng shui, simply speaking, the horoscope of building is gradually becoming a prevalent concept in Europe; some European interior designers are already using Feng shui as a decoration principle. In the 21 century, Feng shui is developing more into a mathematical science, which mixes the traditional view with justified theories, globalization and new energy circuits.
Here it’s necessary to clarify that the use of the ‘Asianization’ is not for the purpose of convincing people that Asia will become a new superpower continent and will eventually impose culture influence on Europe. I just want to emphasize the relationship with Asia and Europe is becoming more and more closed, the communication of music will positively facilitate this process of cooperation and integration.

Part 4: Situation analysis
4.1    Chinese music industry

4.1.1 History of Chinese music

Ancient Chinese music

The music of China dates back to the Zhou Dynasty (1122BC-256BC), the Imperial Music Bureau, firstly established in Qin Dynasty (221-207 BC), was greatly expanded under the Emperor and charged with supervising court music and military music as well as determined what folk music would be officially recognized. In ancient China, Music was seen as central to the longevity of the state, emperors took folk songs seriously and sent officers to collect songs and inspect popular will. In 1601, Jesuit priest Matteo Ricci, who was recorded as the first European to reach China with a musical instrument, presented a Harpsichord to the Ming imperial court and trained four eunuchs to use it. 

Modern history of Chinese music

Since the beginning of 20 century, a number of Chinese musicians returned from studying abroad and brought Western classical music into Chinese society; symphony orchestras were formed in most major cities and performed to a wide range of audience in the concert halls and on radio. Many of the performers added jazz influences to traditional music, also adding saxophones and violins, among other instruments. After 1942, along with the rising popularity of the communist party, many revolutionary songs were created in order to adapt folk music to educate largely illiterate rural population such as “Yellow River Cantata” composed by Xian xinghai was one of the most famous songs to serve the communist party’s goals, and  musical forms considered superstitious or anti-revolutionary were repressed.
1949-1990s
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After the establishment of People’s Republic of China, the Communist party denounced Chinese pop music as pornography and they considered it as a decline to the art form in the mainland. After the Tiananmen Square protests in 1989, a new fast tempo “Northwest Wind” style was launched by the people to counter the government and it progressed into Chinese Rock. However, the government did not support the development of Chinese Rock by limiting its exposure and airtime. The milestone that put the Rock on the international map is when Cui Jian played with The Rolling stones in 2003, he is nonetheless not that Influential nowadays due to his controversial role in 1989. 
4.1.2  Current music industry and critical issues 
Nowadays, Music in China is still very much state-owned as the TV, media, and major concert halls are all controlled by the communalist party.
China has a high piracy rate along with issues of intellectual properties, as a result, most albums are released in Taiwan or Hong Kong first and there is some delay before the products are released into the mainland. This delay is also the biggest driver of piracy, since people would prefer to buy cheap pirate CDs from outside. The modern market is not only hindered by rights issues, but also other factors such as profit margin, income and economical questions.

The music genres

Generally speaking, there are three kinds of music in China:  Classical, Traditional, and Pop. Since Rock and other genres such as Electronic and R&B are still immature, they are included in the pop music genre. Classical music mainly refers to Western classical symphony and opera, traditional music refers to typical folk music. The Chinese opera is a very special genre, technically speaking it belongs to the traditional music, however it requires a lot of effort to reach the right tones and it’s basically only welcome amongst the old generation.  The combination and mix music style emerged in the late 90’s, for example, some traditional songs are transformed to pop so that audiences can sing with the performers during the live shows.
For an example of mix styled music, you may refer to the sample music CD, soundtrack 12.
4.1.3 Traditional music in China
Nowadays, the folk music falls into the category of traditional music and classical music (sometimes) instead of pop music as it was thousands of years ago. Traditional instruments include Plucked and bowed strings, flutes, cymbals, gongs and drums. The vocal music has traditionally been sung in a thin, non- resonant voice and falsetto (This is a vocal technique that enables the singer to sing notes beyond the vocal range of the normal or modal voice, the characteristics sound of falsetto is inherently breathy and flute-like, with few overtones present).

For samples of Chinese traditional music, please refer to the sample music CD and consult Appendix 5. 
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 Illustration 4-2: Chinese traditional music performance: Re-enactment of a traditional music performance at Hubei Provincial Museum in Wuhan
Source: http://upload.wikimedia.org/wikipedia/commons/thumb/8/88/ConcertGroupPano.jpg
The Gap between Chinese traditional music and the European public

The reason that I would not recommend to introduce traditional music to Europe is because this kind of repertoire can only be performed by “high skill musicians”, just as the Western Opera, which hardly gains popularity among mass audience (that’s why Il Divo was formed, this revolutionarily singing group combines opera with pop style, intentionally to bridge the gap between Classical music and the massive audiences). The melody of Chinese traditional vocal songs is hard to follow; its unique high pitch might mismatch Europeans’ aesthetic tastes. I assume that most of the Chinese music that European people have heard belongs to traditional music that is often played in Chinese restaurants (instrumental music), during some Chinese festivals and ceremonies, or in some television programs which reflect the Chinese citizens’ lifestyles. 
Because in these occasions the music is used to create a special atmosphere in order to reflect the cultural identity, the traditional music which represents the genuine Chinese style is more an appropriate choice than the pop music. In most cases, the traditional music has been used by Chinese people overseas as a symbol of cultural endorsement rather than a means of entertainment. In my opinion, the gap between Chinese folk music and European audience is larger than the distance between Opera and the mass audience, and it is difficult to overcome the fact that Western people have a different vocal structure than that of Chinese people, if people are not able to recall and follow the melody of the music, they are unlikely to be entertained by it.

In the book of “Chinese music”,
 the author described the contrasts between the Chinese music and the Western music, he also explained in his point of view that why European audience found Chinese music “detestable, noisy, monotonous; hopelessly outrages our western notions of music”. He said: 
“Why does not Chinese music leave a better impression on the ears and minds of foreigners? Most naturally because it has not been made for foreigners, from a theoretical point of view is because:

· The intervals of the Chinese scale not being tempered, some of notes sound to foreign ears utterly false and discordant.

· The instruments not being constructed with the rigorous precision which characterizes the European instruments, there is no exact justness of intonation.

· The melodies being always in unison, always in the same key, always equally loud and unchangeable in movement. They can not fail to appear wearisome and monotonous in comparison with our complicated melodies.”
The book was published in 1933, it titles “Chinese music” but actually it only refers to the traditional, especially the Ancient traditional Chinese music. Actually the modern Chinese music has evolved and people have employed the Western notation system in composition, school education and publishing; the intervals of Chinese scales have changed to the standard international scales for a long time. Nevertheless, the author did point out the contrast between Chinese music and Western music, in a theoretical point of view.

In fact, the Ancient Chinese music has lost the popularity in the country itself, and it is only regarded as the treasure of culture to reserve. Many people of the young generation can’t even resist the sound of the sharp scales used in traditional music, that’s why I suggest introducing the pop music to European audience instead of the traditional music.

4.1.4 The Chinese pop music
Chinese Pop music is also usually called C-pop: it is divided into Mandopop and Cantopop. Mandopop songs are mostly sung in Mandarin and performed in mainland and Taiwan; Cantopop songs are performed in Cantonese and mostly popular in Hong Kong. However, due to the restriction of the censorship, China is not yet considered a major production hub despite having the largest population. For example, Hong Kong icon Anita Mui performed the song “Bad girl” during the 1990s in China , based the style of Madonna, she was banned from returning to the concert,  another popular Taiwanese singer was also banned from performing in mainland China by reason of her support in Taiwan’s independence.
 

For examples of Mandopop and Cantopop, you may refer to the sample music CD and consult Appendix 5.
The characteristics of Chinese pop music
The Chinese pop heritages partly the original tunes of Chinese traditional music, which use mainly major mode (major mode is determined by the perfect major third on the key- note< e.g. C to E>and the leading note B, minor mode is indicated by a minor third on the key –note< say, A to C>and the leading note G#. the songs are composed in major mode sound majestic, martial, sprightly, entrancing to our ears, and in minor mode, the music illustrates softness, tenderness, and sadness
). However, the modern Chinese pop music has been westernized, jazz and R&B influences are added, singers adopt voice vibrating techniques and the songs appear more rhythmical than the genuine Chinese style. 
 Since Chinese people are quite conservative and they prefer to use indirect way in expression, lots of metaphors are used by the writers for lyrics composition, this  is quite special compared with Western way of phrasing; Chinese pop songs are mostly meandering and relaxing and the performers release less emotion than the West pop stars.

Almost everybody knows the song” nice million people in Beijing” sung by Katie Melua, this song has adopt typical Chinese tunes and it was written by music producer Mike Batt during his visit in Beijing who was inspired by the Chinese culture, there is a brief shot in the music video features China’s famous Summer palace and a Chinese bamboo flute was added as background music during the recording. the single was released in 2005 and reached number 5 in the UK singles Chart, becoming Melua’s first top five hit as a solo artist, she also played this song for Dutch Royal family during her visit in Holland. Website Indie London named it one of the highlights of the album “piece by piece”.

You may listen to “Nice million bicycles” in the sample music CD, soundtrack 17.
The west wind
Under the influence of pop culture and foreign music, China has gradually loosened restrictions and opened the door to the West society, Beyoncé, Britney Spears, Eric Clapton, Avril Lavigne and Sony Youth have all played in China in recent years.
At a time when record sales in the West continue to plunge and new sources of revenue have become essential, Western performers are eager to expand their careers in China--this “an untapped market”.
 “China is on the tip of everybody’s tongue,” said Peter Grosslight, worldwide head of music for William Morris Agency, “there are 1.3 billion people there, it’s becoming a much wealthier place. How can we ignore that?”
 
For the Western music industry, China is a mix of new challenges and familiar frustration, the rampant piracy of CDs and minimal touring infrastructure as well as the not fully established collection and distribution of recording royalties, China is still a less favorable place to expand their business. Today, Chinese cities frequently turn up on the touring itineraries for a range of acts, however, small bands may escape the notice of Chinese government, but any band playing a gig above the club level will inevitably encounter the Ministry of Culture and its censors, Every lyric and every song planned for a live performance must be approved in order to obtain the necessary permits, approvals can take months to issue.

Despite these obstacles, with money to be made from live shows, merchandise and cell phone ring tones, the broad commercial potential makes the country and irresistible draw. Besides, the Chinese government is eager to open borders for cultural products, to accelerate process of economical involvement aligned with the nation’s recent entry into WTO, the 2008 Beijing Olympics, and the 2010 Shanghai World Expo, foreign promoters need only a partnership with a government entity, such as entertainment giant Poly Culture and Arts Co. Ltd, to handle the performer approval process.
 
However, experts suggest that if China wants to compete in the international pop music market, the better way is to export pop icons abroad, and the Chinese government is likely to further relax its censorship policy if opportunity presents.
For more information of Chinese pop music, please refer to the sample music CD and appendix 5.
Why Chinese music artists are not successful on the international scene?

When being asked if they know any Chinese singers, most of European people just shake their heads, many reasons can explain this observable fact. Firstly, many Chinese artists don’t know how to sing in English and it’s still difficult to articulate it perfectly even they do speak it. However, as mentioned earlier, language could be a barrier but not a vital factor, how often Pavarotti sung in English? As far as I concern, two reasons are more importantly contributing to the failure of Chinese musicians who want to compete on the international arena:
· The voice

Voice is the part of communication which most directly addresses the listener, it is the singer who, through intonation, phrasing, and Para-linguistic vocal utterances, communicates the emotion of a particular song; it encodes the identity and history of the performer and conveys the singer’s authenticity and the presence of physical body (Hennion, 1983).
 A professional singer must have a command of basic vocal techniques such as disciplines of respiration, breathing, functionality and clarity. Chinese people have another vocal structure than that of the Westerners, as their voice sounds less solid and vibrating, which might not appeal to the ears of Europeans.
· The approach

More importantly, the Chinese singers who attempt to expand their careers on the international stage fail to demonstrate their peculiarity and characteristics, that’s why most of them did not succeed.
· Case study: Coco-Lee
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One of the few internationally recognizable Chinese pop artist is Coco Lee (Chinese name: Li Wen), a Taiwan pop star who grew up in the USA. She has been a contracted artist in Sony since 1995, has released a total of 17 albums by 2006, with two recorded in English, her Single, “Do you want my love” entered the music charts in America and the entire album gave her a break in the English market. 
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Coco was honored to perform in the 73rd Academy Awards with the theme song “a 

Love before time” from the movie “Crouching Tiger Hidden Dragon”, which was nominated for the Best Original Song. She is also the first Chinese who performs in the Oscar.

Coco’s music has been influenced by genres ranging from urban pop, R&B, adult contemporary and Soul, she is renowned for her East-meets-West music and sultry vocals, she is been nicknamed as the “Asia’s Mariah Carey” by the media and due to her worldwide success, in 2001, Asia weekly magazine named her one of the most powerful people in Asia on the Power 50 list.

In 2002, she became the first Chinese singer to perform the US National Anthem at a major global sporting event.

In 2004, she attended the global AIDS conference in Bangkok Thailand, as the Youth AIDS ambassador and representative of Asian artists to meet various young groups.

However, as the most successful Asian artist, who delivers solid vocals and is considered as “extremely sexy” compared with her Asian colleagues, Coco still doesn’t receive international recognition with her English language output; at least she hasn’t yet to break the European market. Her English albums have sold modestly; regular airplay by radio programmers is still lacking.
 One of the main reasons of that, in my opinion is because she is constantly trying to mimic Western style and her English songs are mostly composed by Western composers, people just treat her as an ordinary artist who struggles to appear on the pop charts, once again we recall the virtual marketing philosophy: the only way to success is being unique.
For examples of Coco Lee’s music, you may refer to the sample music CD, soundtrack 7, 8.
4.2 European music industry
If we want to export Chinese pop music to Europe, not only do we need to understand our music, but also be acquainted with the market situation and public interest in Europe. The following section will give you a general summary of the European music industry and we will mainly focus on the trends emerging in the Dutch music industry.

4.2.1 Market characteristics
The development of today’s music in many European countries in the past decades is marked by a process of interaction between local sounds, these can be witnessed in several European countries that the fusion and mixing of musical styles had interesting outcomes. European metropolises have developed into melting pots of musical styles, providing ground to many multi-cultural music scenes to develop.

Music plays important part in the process of European integration, promotion of cultural diversity and integration of large music catalogues into the assets of global media companies. 
But still, Music traditionally has not attracted much attention at political level in Europe, the industry has developed along rules of the free market economy with little or no government support ( apart from classical venues such as opera houses).music professionals have up until very recently largely refrained from complaining about a significant trade deficit with the USA or difficult trading conditions linked to market fragmentation, new technologies, lack of capital, increased marketing and promotion costs or concentration in the media or retailing sectors.
 
For more information about European music industry data, please refer to Appendix 1.1
The structure change through integration
The European industry is exercising different forms of integration which can be divided into formal and informal, horizontal and vertical. Formal integration is resulting from restructuring within business, through amalgamations, mergers, financial deals etc, The informal integration involves increased degrees of mutual dependence, through common interest rather than ownership, for instance, the interdependency between broadcasters and phonogram companies. gatekeepers at phonogram companies set standards of taste which not only affect what radio/TV disseminate, as well as what music stores , but also via feedback, the disseminators set standards of taste which affect the music styles and sounds adopted by creators who wish to publish their music. The larger phonogram companies have grown primarily through horizontal integration, for example by buying up rivals. Vertical integration involves increasing control over different operations in the production and distribution process, for example by purchasing music publishers, record pressing plants, distributors.

4.2.2 The record industry
Record company is a company that records the albums and making promotion for contracted artists, it bridges the gap between the creative community and the consumer market, the ability to discover and commercialize new music talent is as arduous as it is crucial to record company’s success. Innovation in music is a fast-paced process, and can be perceived as the interplay between the basic market forces, creative artists search for ways to distinguish themselves from rival acts, in the new process developing new music styles.
Weather or not a particular new style or act become a success is dependent on a fluid and heterogeneous market demand, where consumers are favorable but fastidious to musical innovation (Denisoff, 1986). Trends in music are not easy to determine let alone measure, which makes it hard for record company to trace and evaluate intangible customer preferences. Record companies indeed operate in a risky business whereas each act requires significant resource investments; an industry average only 10% of all new singings is released successfully. Obviously, the uncertainty associated with the quest for new products affects the process through which the companies sign and market new repertoire. In the flowing chart: Figure 4-1, we can see the elaboration of three staged process in where record industry operates:  artist extraction, development and exploitation
. 
Figure 4-1: Record company business process
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4.2.3 New model of music marketing
Online promotion
Getting a record label contract was the traditional goal of a young band, the label provided money for recording an album, with which the album can be manufactured, promoted and distributed, for the band to make money, and it had to sell enough copies to pay back the label’s investment first.
 Under the influence of digitalization, record business gradually lose their ground, Internet offers the facilities to promote, distribute and download music, is a new tool for aspiring musicians to reach their audience, so that they are less dependent on record companies. There are various programs to turn computers into recording studio, with MySpace and other networking sites, bands can post their videos and mp3s to reach millions of audiences. When mp3 technology began to boom decade ago, recording industry was caught flat-footed and instead of trying to catch up, tried to shut down.
 
· Case study : iTunes

Digital marketing not only saves money and time, but also creates many other channels to reach audience that traditional record companies can’t. Part from posting music on their own websites, musicians or Indies can also work with online music stores to maximize both profits. ITunes, for example, the popular digital music store has been using many incentives to help independents reach millions of music lovers through partnership. 
ITunes Affiliate program: as a signed ITunes label, you can benefit from many technologies associated with iTunes and you are entitled to discounts on Macintosh and iPods. If you agree to put links on your website to any song, album or artist on iTunes, then you can get 5% commission on all qualifying revenue generated by those links. Besides you can also enhance your website by accessing Apple-designed marketing materials for use on the web, in E-mails, and in online promotions.

Apple retail stores: When your music is added to iTunes, it is considered for inclusion in demo computers and in-store play at over 80 American Apple Store locations nationwide.
Tell-a-Friend: It’s a viral marketing tool built into iTunes to help you to generate buzz and link fans directly to your artists and albums in iTunes.

Mobile music marketing
There is variety of ways that digital music can be packaged and played on different fixed or mobile devices, such as dedicated music players, mobile phones, DVD players, navigation systems, video game systems, digital TVs and cameras. Two large, global industries-- the music industry and wireless service providers will begin demanding extensive campaigns centered around mobile music this year, for both, the business of selling music directly onto mobile phones is something of a lifetime.
 In the following graph: Figure 4-2, you can see the consumption of mobile music in different countries.
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4.3 Dutch music industry

4.3.1 Country profile: the Netherlands


The Netherlands, one of the world’s most densely populated nations, is famous of society’s longstanding tradition of highly tolerance in homosexual and euthanasia policies.  The Netherlands has produced many of the world’s most famous artists from Rembrandt and Vermeer in the 17th century to Van Gogh in the 19th and Mondrian in the 20th. Its unique cultural style and marvelous scenery attract visitors from across the globe. After a longstanding policy of neutrality between Europe’s great powers, the bitter experience of invasion and occupation during World War 2 led Nederland to become a leading supporter of international cooperation.

One of the most remarkable symbolic architectures of the country’s artistic culture is the Amsterdam concert hall (Concertgebouw) which was open in 1888.  The Royal Concertgebouw Orchestra (RCO) established in 1960, which is universally recognized as one of the world’s leading symphony orchestras, of the early 120 concerts performed each year, about 30 take place on the world’s most important podia outside the Netherlands.
 RCO has visited many places in China, presenting the highest level of spiritualism to the Chinese audience; the brochure on the right side shows the information of their most recent visit in Shanghai at the end of the last year.
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Illustration 4-5: Amsterdam Concertgebouw    Source: 163.com
4.3.2 Dutch media:
The Dutch approach to public broadcasting is unique, programs are made by a variety of groups, some reflecting political and religious views in society, others representing interest groups. Public radio and TV channels face stiff competition from commercial stations, which mushroomed after 1988 law lifted the ban on commercial broadcasting. The TV market is very competitive; Viewers have access to a wide range of domestic and foreign channels, thanks to one of the highest cable take-up rates in Europe. 

Major television stations
NOS (oversees the country’s three national public networks), RTL (commercial, operates RTL4, RTL5, RTL7 and RTL8 channels) SBS (commercial, operates SBS6, Net5, and veronica channels).
Major Radio stations
NOS: oversees public radio stations, including news and information station Radio 1, music network Radio 2, pop station 3FM, cultural station Radio 4
Radio Netherlands: international broadcaster, language services include English
Music stations:
Sky Radio: popular commercial FM stations, continuous music 
Radio 538: popular commercial FM station, pop and dance music

For more information about Dutch music data, please refer to appendix 1.2
Why the Nederland is a favorable place to import Chinese pop music and transmit it to the whole of Europe?
· The country has good experience with international trade, actively participating in international cooperation and cultural exchange activities.

· Dutch people are open-minded, they hold positive attitudes to innovation and are not constrained by stereotyping, who are likely to accept a new style of music quicker than the rest of Europe. 
· There is large percentage of English speaking people in the Netherlands, whose music industry is internationally orientated, music producers and singers can communicate with their colleagues in other countries easily, so that it’s a favorable place to promote a new type of music to the rest of Europe.

· There are few Dutch singers who posses international reputation, it’s a unique opportunity for them to bring something different to the public in order to create international fame.
· Dutch people have been considered as the Chinese in Europe as they are good at doing business and traveling, both countries are given a title of “the kingdom of bicycles”. The Nederland has good relation with Chinese community, Dutch people enjoy Chinese food and there are a number of China towns scattered in different major cities in the Netherlands, despite the ideological differences, most of Dutch people pay general respect to the Chinese culture and activities.

4.3.3 The influence of digitalization in Dutch music industry

The influence of digitalization in the Dutch music market might be useful for us to analyses the possibility of actions taken in order to promote Chinese music in this country. In the presentation of Seminar IASPM Benelux & Poppunt in Brussels, Erik Hitter & Miriam van Kamp presented the latest trends and transformation in the Dutch music industry, as well as the impact of internet on independent record companies and young starting musicians.
Statistics showed that there are 5 shifts of oppositions in the current market: 
Majors-independents, Physical-digital, Centre-periphery, Content-distribution, Public-private 
      In Table 4-1, we can see the major recording companies in the Netherlands and their market share:
Table 4-1: Dutch music market 1990-2005 (market shares in %)
	
	1990
	1995
	2000
	2005

	BMG
	11.9
	10.4
	9.3
	22.7

	EMI
	9.9
	9.2
	9.1
	19.9

	Sony
	11.1
	11.2
	14.1
	Sony BMG

	Universal 

(Polygram)
	20.9
	18
	23
	21.3

	Warner
	10.9
	6.5
	8.8
	10

	Virgin
	4.1
	2.6
	3.8
	-

	Total Independents
	31.2
	42.1
	32.9
	26.1

	PIAS
	-
	-
	2.2
	3

	Roadrunner
	0.3
	-
	4.1
	2.8


From this table, we can see that the majors in Nederland are still in dominant positions, the market leader is Universal, the biggest music group in the world .however, some independent companies have caught up in recent years, though they are still not be able to combat the giants,  their roles can’t nevertheless be ignored.

The relation between majors and independents
 As a consequence of the digital developments, independents have more possibilities for the genres and niches they serve, they make use of new technology for distribution of music; thanks to the flexible company structures,  they tend to have better opportunities to reach audiences in other European countries.
New start musicians

As analyzed previously, in the information age, artists don’t really need a record company to promote their music, however, record company has sophisticated experience and solid budget, more importantly, they has exclusive network in the entertainment industry to promote music and artists, so if the artists want to gain a national or international fame, they do need a record company.
The role change of record company
The major record companies look for a new revenue models such as use multiple rights contract /cross-media, they gradually transform themselves to Entertainment Company with more alliances and joint ventures, and their role will probably change from distribution of phonograms to promotion of artists and new music , more DIY management involved, namely recording + management. The majors serve as brands rather than a production centre, by which the copy right issue can be managed, the future of music industry is the era based on the cooperation between internet and companies and other cross media groups.

4.4 SWOT analysis 
Strengths
1. Chinese pop music is a new type of music to the European audience, which might bring something fresh to the current music industry and allow people to glimpse another culture.
2. Chinese pop music inherits the traditional Asian melody and adds Western influences and passion, which lessens the distance between Eastern music and the Western audiences.
3. For people who are learning Chinese, it’s a quick way for them to memorize the language through the music and stimulate the learning process.
4. Academic researchers and other cultural enthusiasts will benefit through the interpretation of the lyrics and the music as it’s a nice way to get closer to the culture.
5. The import of the Chinese music to the European market will increase the availability of music selections for current or potential artists.
Weaknesses 
1. European people will have difficulties in understanding Chinese lyrics.
2. The Chinese music style and melody might not match European people’s tastes.
3. People might consider the transformation of lyrics and rhythm into a more western style will decrease the originality of Chinese music, we will elaborate this transformation in part 8.
4. As mentioned earlier, the conservative vocal performance of Chinese singers might disappoint the Westerners as they are used to another style of singing.
5. The Chinese Karaoke might give foreigners the wrong image that Chinese people don’t know how to appreciate music since most Karaoke singers enjoy the terrible sound produced by them.
Opportunities
1. Chinese government is ready to open the border, Globalization and Olympic Games yell for the necessity of intercultural communication; it’s time for China to present something spiritual to another continent rather than only food and cheap products. 

2. The relationship between China and the Netherlands is generally stable, the two nations have more and more business contacts, and the cooperation in the music industry will eventually facilitate the cooperation in other areas.

3. Some of the best DJs in the world come from the Netherlands; meanwhile, less developed Dance music in China is recently calling the attention of younger generations. Therefore, both countries may benefit from this booming market.

4. Since Chinese people like to be appreciated, they will feel proud if their music is sung by European artists, Dutch artists can use it as weapon to enter this “untapped market” and to gain supporters.
5. China has produced some famous musicians in recent years, such as pianist Lang Lang, who has performed in the Amsterdam concert hall. Positive reception of his performance from the Dutch audience confirms that there is possibility to introduce Chinese music into European audiences.
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6. The efficient rescue operations after Sichuan’s Earthquake done by the Chinese government presents a positive image to the West world, even to those detractors who currently point on human rights issues, have given compliments to the Chinese authorities with regard to the effective handling of the disaster.
Threats
1. The current issue in Tibet has a negative influence on people’s acceptance of Chinese music, people may generate negative image towards Chinese culture in general. Instead of boycotting the Olympic Games, people might boycott Chinese music as an alternative.

2. In mainland China, censorship from the Chinese government will also add to the difficulty to the cooperation process. However, Chinese relevant institutions will be willing to set up conversations and arrangements to deal with censorship, as this is a unique opportunity to bring Chinese culture to the world. 

3.  Some conservative groups may accuse that the transformation of the music could degrade Chinese culture and music authenticity and they might issue public campaigns against this action.
4. The strict censorship of Chinese government might limit artist’s growth on the international arena.
5. Due to the China Sichuan earthquake, Chinese government might not have financial possibility to support cultural events.
6. As the recording industry slumps, the Dutch music gatekeepers might not have interest in importing music, especially when the public acceptance can not be predicted.
Conclusion
By looking at all the aspects, we can conclude that Chinese pop music is a hybrid of Eastern and Western cultures, with its unique composition of melody and lyrics, it does have the potential to take part in the competition of Dutch music market; the current economical and political situations in both countries construct a favorable environment for cultural activities thanks to the international oriented policy of the Chinese government. However, we can not deny the fact that Dutch people have different taste as Chinese people regarding the music itself and the artist’s performance, some controversy political issues and recent natural disaster also add to the difficulty of implementation.
· Case study:  Chinese film in the international cinema


Here we put this topic into discussion is because in the entertainment industry, Chinese film has achieved greater success than Chinese music in the West society, people can easily name some famous Chinese artists (mostly of them are Kongfu players though) and several films have received global awards. In this small case, we will give a brief introduction of Chinese film industry and explain the secrets of success, some of the strategies may be adopted to introduce Chinese music.
beginning in the mid-late 1980’s, the rise of so called Fifth generation of filmmakers brought increased popularity of Chinese cinema abroad, such as Zhang Yi mou and Cheng kaige, they abandoned the traditional methods of storytelling and adopted a more free and unorthodox approach, several 

Chinese films received international Academy Awards, though they were still unknown by most western audience. 

At the beginning of 20 century, Chinese films have enjoyed exposures abroad, Films such as Hero, Crouching Tiger, Hidden Dragon, House of flying Daggers have been critically acclaimed around the world. In 2000, the multi-national production Crouching Tiger, Hidden Dragon (directed by Ang Lee) achieved great success at the western box office (though in my opinion it’s just an ordinary film with artificial Kongfu techniques), which provided an introduction to Chinese cinema and increased the popularity of Chinese film to westerners. In 2002, Hero (directed by Zhang Yi mou) was made as a second attempt to target international audience, which topped the U.S box office for two weeks, the cast and crew featured many of the most famous Chinese actors who were already known in the West, such as Jet Li, Zhang ziyi.

The successes of these two films blur what may be called the boundary between Mainland Chinese cinema and a more international-based “ Chinese –language cinema” ( Taiwan , Hong Kong cinema), as the films were co- produced by an array of Chinese, American, Hong Kong, Taiwanese film companies, merging of people, resources, and expertise from three regions. It seems that the big-budgeted Chinese-language cinema is moving toward a more international-based arena looking to compete with the best Hollywood films.

However, if we look carefully, we can see all the famous Chinese films are based on big-budget and celebrities instead of the value and social impact, and other tighter financed Chinese-language films are still relatively localized in content. Besides, Most of those films are Kongfu films, because Kongfu is a symbol of masculine power and dominance. Compared with other Western action films, Chinese Kong Fu film has its own incomparable attractiveness:  it emphasizes the power of human instead of power of weapon, which is more authentic to the society; Secondly, Kong Fu is the combination of mentality and physical energy, which represents mystery and creates attraction; thirdly, Kong Fu also reveals beauty, some people regard it as the fast movement of dancing , contrary to Karate to Judo, which is the simply competition of power and techniques, Kongfu is performed somehow in an artistic way.  This Chinese’s specialty has been deeply admired by some Western audience, and the language here is only a minor barrier. To speak honestly, People watch Kongfu film might just simply for temporary amusement, rather than the need of knowledge and adjustment of personality.

Nevertheless, we can still apply some experience of Chinese film making its way to the international scene for reference to introduce Chinese music. First of all, the multi-national cooperation is essential; it would not be practical if we only use Chinese musicians to promote Chinese music, as familiarity gains trust, the participation of Western performers will add to the chance of success. Secondly, those films carefully fill the gap between East and West, for example, some scenes were deliberately designed to accommodate the tastes of Westerns; the media coverage also plays an important role, those quality films would have become less popular without large investment in the media. 
Music doesn’t have certain advantage as film has, since music is simply composed of melody and lyrics. A song is good or bad has to be judged by the audience, even though the level of publicity plays an important role in shaping people’s taste, music touches people with its essence. In my opinion, music is one of the few things that requires the least marketing effort (here I point to music, not the artists). That’s why Chinese music has to pick another way to reach the West, not through money, but through the fueling of ideas.
Part 5: The implementation of questionnaire research
Purpose
The purpose of questionnaire research is to assess the public opinion towards music especially East Asian music, to see if there is possibility to introduce Chinese pop music to the Dutch audience.
Research topics
1. The general interest towards East Asian music.

2. If the perception towards Asia in general (politics, culture, people) influences the acceptance of music?
3. Are people willing to watch Chinese artists performing in the Netherlands?

Hypothesis
1. People who get chance to listen to Chinese pop music will be willing to know more about it.
2. People who enjoy exotic music have more positive attitude towards Asian music.

3. People, who have negative image about Asia, will be reluctant to accept Asian music.
4. People who have relationship with Asia (language learners have Asian partners, often travel to Asia….) are more interested in East Asian music.
Sample size
The sample size is 50 people, which consists of 27 females and 23 males, 40 people are Dutch and 10 people are foreigners.
Questionnaires
My questionnaire is composed of 13 questions as you can see in appendix 2; there are single choice, multiple choices and open questions. The title is East Asian music in Dutch society. Why I would ask people to analyze East Asian music instead of Chinese music? Because people don’t know if the music comes from China, then the research will be meaningless, and East Asian music has lots of resemblance as respect of melodies and styles, so there is a probability that people who are interested in East Asian pop music in general, will also be interested in Chinese pop music.
For a complete questionnaire, please refer to appendix 2
Pre-test
Before the implementation of the real research, I have let 2 people answer the questionnaire and see if all the questions are marked correctly and easy to answer.
Action taken
I chose two locations to carry out this research; one is the university Centrum--De Uithof, the students’ concentrated place, since young people are one of the target groups.  The second one is the Utrecht central station and nearby music stores, where you can find diversity of people and music lovers, they tend to be more enthusiastic about this subject and have free time for small interviews. One of my target groups are the people aged between 20 to 35, therefore I tried to stop the people whose appearances match this age group. 
 Answers of hypothesis
The complete results of questionnaire research are recorded in SPSS data included in appendix 3. We can find many interesting patterns and indications by analyzing the meaningful statistics on the tables. By comparing two different variables, we are able to exam the interrelation between different attributes. Firstly, let’s have a look at the answers of our hypothesis.
1.  Table 5-5( in Appendix 3) shows that most of the people who have listened to East Asian pop music ‘consider it not bad’ or they ‘like to know ore about it’. The people who never listened to East Asian pop tend to choose ‘like to know more’, however, 25% of this group show ‘no interest’ towards East Asian music, which is a higher percentage compared with those who have listened to it. Hence hypothesis 1 is correct.
2. The music orientation towards Asian pop is somehow influenced by the orientation towards international music (see Figure 5-1 below), the people who are not interested in non-English music show little interest in Asian music as well, and the people who are fond of non-English music are also curious about the Asian pop music, or they prefer the traditional music. So hypothesis 2 is also correct.
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3. People who don’t have negative image about Asia do show relatively greater interest towards Asian pop music. However, the difference between those two groups is not that big, which means the negative image does not really affect the interest of music, as people who have negative image of Asian countries tend to be more concern about the culture situations, so that they show more interest towards music. In addition, this group also prefers traditional music than pop music. Hypothesis 3 is only partly correct.
4. By looking at Table 5-10( in Appendix 3), we found that even people who are not familiar with Asia show positive attitudes towards Asian music, 56% of them ‘like to know more’. People who do have one or more kinds of relationships with Asia tend to tick their answers between ‘consider it not bad’ and ‘like to know more’, since they have already had certain experiences with Asian music. Most of People who have friends in Asia consider Asian pop ‘not bad’. To those people who are interested in Asian culture, however are not really interested in Asian pop music and they apparently prefer the traditional music. So hypothesis 4 is not completely correct, we might draw this conclusion with some exceptions.
Other SPSS results of Multiple Choices questions
1. Most of people in the Netherlands have little experience with East Asian music, nearly 50% of them never listened to Asian music or not sure if they have listened, the rest only listened to Asian music only a few times, only several people who has family in Asia listened to it quite often.
2. The general interest of music is still pop music, which followed by Rock and Dance. Undoubtedly people like Dance music because they have the best DJ’s in the Netherlands.
3. The most favourable Media for listening to music are internet and radio. 50% of the respondents still frequently use CD, the best quality sound carrier, despite the dramatic slump in CD sales in recent years.
4. People in the Netherlands are fond of different styles of music; most of them consider language doesn’t prevent them from enjoying the music. People who speak more languages, show greater enthusiasm towards non-English music.
5. 60% of the respondents like to see Chinese artists performing in the Netherlands, but most of them underline ‘that depends on what kind of music’. People who have listened to Chinese pop music are not that eager to see the live performances, however, if the artists play the music and style match people’s expectations; they can still attract a crowd. Surprisingly, people who never listened to Chinese pop music, show however greater interest in Chinese performances, according to the outcomes. So if we want to invite Chinese artists to Holland, we’d better combine them with other Western bands.
6. By looking at the cultures scores that people gave to each statement, we know that Dutch people have generally neutral-positive image towards Asian culture and people, and they appreciate Asian food more than Asian films, the reason is simple, food is something easier to absorb than the culture that film presents.

Answers of Open Questions
Three open questions are included in this research; here we use outside-in approach to test people’s knowledge and attitudes about music and cultures.

Do you know any singers come from Non-English speaking countries? Do you like their music? Please give at least one reason
In this question, some  people like exotic music because they consider the music generates mysterious feeling,  “since you don't know what they sing about, you are more eager to discover it” , some people like south American music and they  explain that “Latin music makes you feel happy, they create different styles with the sprightly rhythm, makes you feel less boring.”
Please describe in several words the general characteristics of the East Asian music   you have listened to.
Respondents use all kind of words to describe the music, such as  ‘sweet’ ‘soft’ ‘relaxing’ ‘happy’ ‘emotional’ ‘appealing’ ‘funny’ ‘theatrical’ ‘original’ ‘depressed’ ‘painful’ which illustrates the variation of Asian music.

They also mention the traditional music is usually sung with high voice and they use more percussion instruments to play. Some people comment that the pop music video mostly copy the western tempo and styles; Chinese pop songs are mostly very relaxing, when Chinese singers are singing, not like in real Chinese. 

Certain people pay attention to the lyrics of Asian music they said: Asian songs use more metaphors to express feelings.
People have more knowledge about Japanese pop then Chinese pop, they even can name the special Japanese rock type such as Clock and they also suggest that Japanese music is more closed to the European pop music.

Do you have any negative images about Asia? Have you encountered any cultural shock when you visit Asian countries or communicate with Asian people?
In the negative image section, the respondents pointed out the problems such as human rights, poverty, pollution, government corruption, Child labour, maltreatment of women, cheap production, people hold firmly traditional values and sometimes they tend to be submissive, however, they also mentioned that even though they do have negative image about Asian, but it will not prevent them from enjoying the music originated in places, because none of the countries is perfect.
For more information about the questionnaire research results, please refer to   appendix 3
· Case study: the Japanese pop

In our questionnaire research, we found out those people who have coincidently listened to East Asian music, in most cases would be Japanese pop music. Though the Japanese pop is also generally unknown by the West, it is nevertheless more famous than the Chinese pop, what could be the reason for that? J-pop is an integral part of Japanese popular culture, it’s used everywhere. Some television news programs even run a J-pop during their end credits. over the past decade, J-pop has continually gained fans worldwide through video games and anime, people recognize Japanese music through game playing and watching cartoons, the theme songs and soundtracks from these games serve as gateway to further interest in J-pop and other genres of Japanese music. A couple of Japanese songs are even commercially available as ringtones through mainstream vendors in the United States.

For a sample of Japanese Cartoon theme song, you may refer to the sample CD soundtrack 14.
Part 6:  Expert Interviews
In order to get a deeper insight about the current music industry, I have  arranged three interviews with music experts in respect of the current music trends and probability of actions.
1. Interview with Media Consultant Mr. Martin Aston:

 Mr. Martin Aston is a self-employed media consultant in Haarlem, he used to work for many entertainment companies and he was long time a managing director for Zombal Music in Hilversum. He has rich experience with music editing, production and marketing activities and has an extensive collection of different types of repetoires.

During this interview, I concentrated my questions on the available marketing methods and media selection, since Mr. Aston has wide range of experience in working with various media groups.

2. Interview with Marketing professor and formal bands’ manager Mr. Martin Karemaker:
Mr. Karemaker is a professor in Hogeschool Utrecht (faculty communication and journalism) who currently teaches “Trend and Issue management”. He has certain degree of expertise in the music field since he was a manager for several music bands some years ago.
In this interview, the attention is drawn on the change of tastes in the Dutch society over the last half century, as well as the necessity of language adjustment. 
3. Interview with music producer Mr Duncan Hoefdraad:
Mr. Hoefdraad works for a musical instrument company which imports, exports percussion products and provides location for performances and rehearsals, and he is also a talent scout and a drummer. His daily work involves visiting the clubs and festivals, gather information and discover potential artists, help them with further developments.

In this interview, my focus is placed on the selection of vocalists and the artist development for a specific type of music since Mr. Hoedfraad has certain experience with the acquisition of artists.
The complete record of three personal interviews can be found in the appendix 4
Conclusion of expert interviews
1. The change of the taste in the Netherlands as well as in Western Europe.
Today people have more specific tastes towards music, the mainstream music can no longer retain as many fans as in the 70’s and 80’s, nowadays people use music to reveal their personalities and to  differentiate themselves from other people. Those aspiring musicians would have to think about the way to illustrate their distinctiveness in the fast-changing arena.
2. The boundaries between the East and the West.
The ignorance of Chinese music as well as Asian music is contributed by several facts. Firstly, Western people have little contact with Asian people and so they have little knowledge or rarely pay any attention to their cultures, this phenomenon might be changed in the future as more European tourists will visit Asian countries followed by the open border policies in those nations. Secondly, the discrimination towards Asian immigrants still exists in Europe and it is affecting the perception towards Asian culture in general. Thirdly, there is very limited exposure of Asian music in the Western media as the flood of American pop culture somehow narrows people’s interest and blocks people’s demand of new music; all of three music experts have no experience with pop music form East Asia, we can see how seriously the exposure contributes to the communication problem. Last but not the least, the music industry in Asian countries places focus on the locals and it is restricted by the less sophisticated network in the globe, Asian music marketers do not make enough efforts to bring their music to the West society.
3. The possibility of actions
In order to introduce Chinese music to the Netherlands, we first have to find out the appropriate channels to reach the potential market, we can either do it by means of diplomatic contacts such as working with embassies and national cultural institutions, or apply the most prevail online promotion strategies that can be operated on a global level. Another major task is to acquire suitable artists, those whose vocal capability and personality match best with the music.
4. Language, a vital factor?
The meaning of the Language is actually not a vital factor for the music to the audience, as two of our interviewees point out: they prefer the songs with Chinese lyrics and they consider the translation of lyrics will diminish the value of the music. But on the other hand, the translation of the text makes a song more understandable and easy to listen, it will certainly create better opportunity to reach potential audience and reinforce their awareness and engagement.
5. Financial arrangement
Thanks to the political and cultural significance of this project, we may ask for the sponsorship from various groups in China such as the “Chinese label companies”, “Dutch Embassy in China”, the “Chinese Cultural Committee” and other relevant organizations. In the Netherlands, financial support can be obtained from private banks that encourage investments in China, “Chinese embassy”, Chinese overseas organizations and as well as Chinese merchandise and restaurant chains in the Netherlands, etc. 
Part 7: Overall conclusion and recommendation
1. Development of Chinese music

Chinese music has undergone a process of change and development over thousands of years, while selectively preserving the traditional style, the modern Chinese music has been enriched and evolved under the influence of exotic musical styles, and Chinese pop music is the hybrid of East and West music. Despite the restrictions and controls exerted on the music industry, Chinese government encourages the cultural development and communication with other countries along with its open-border policy which creates a unique opportunity to bring Chinese music to other continents.
2. The European music industry

The European repertoire embraces its cultural diversity while it is strongly led by American pop culture. Due to the influence of digitalization, the recording industry has decreased its activities in music production and distribution and is placing focus on promotion and cross-media activities. People in Europe have more particular and selective tastes in music and they prefer the music that reflects their characters, this demand calls for potentially exploitation of new artists and a wider variation of music genres.
3. Why Asian music is not popular in Europe?

· People in the West have little knowledge about East Asian music due to a lack of exposure, which is the result from both; a geographical distance that creates little chances for people in both continents to connect or contact, and the manmade reason that Western media do not pay much attention to the arts, while they are keen on doing business with those countries in order to use their cheap labors. 
· There is certain degree of discrimination against Asian people in Europe; since a number of Western people perceive Asian people as a deferred group they do not value their culture either.
· However, the most important factor is the variation of the tastes. European people prefer another sort of music than the one Asian people favor. The biggest difficulties both sides face is to open up to a new source of music coming from different cultural backgrounds, and to adjust their aesthetic orientations.
· People who have early unpleasant experiences with Asian music tend to generalize their judgments regardless the variation and development of the music in those countries, as the psychological theories explained in part 3 of this thesis.
· Another reason contributing to this phenomenon is that East Asian people use another system of language which produces somehow ‘strange pronunciation’ to some people in the West.
· The major record companies do not make any effort to bring Asian singers to the world scene, perhaps due to some failures in the past. In addition, Asian singers have another vocal structure but “still” attempt to copy the styles and techniques of the West singers, which consequently result in the loss of authenticity and the features of their music.
· Music lacks the composition as films that can be arranged in an eyes-catching way, film can fool audience sometimes by means of investment and celebrity’s endorsement. Though music can also be commercialized through marketing efforts, bad songs can’t sound appealing to the public as more money puts in. 
4. Is there any opportunity to introduce Asian music to the Europeans?

We can turn disadvantages into advantages if we wisely formulate a strategy. For example, Chinese singers have a somewhat less appealing voice based on the conventional Western judgment, but the music taste in Europe is changing too, people tend to value the unique style and personality of the singers regardless of their mastery in artistic vocal capabilities. If Chinese singers are able to present their uniqueness, what in the beginning could be a disadvantage, could possibly turn into a central feature of the singer and could gain loyalty amongst the audience if well oriented. 
As the economy develops, people in Europe is gradually paying attention to the development of Asian culture and they have started appreciating oriental food and fashion, more and more Europeans like to make a trip to Asia in order to experience the mysterious continent . In our research, we found out that the general remark towards Asian music is not that frustrating, which means that there is a high probability of acceptance among the mainstream consumers. If we can target the right group, for instance, the people who are interested in Asian cultures, and encourage those early adapters to start the buzz by means of word-of-mouth communication, then the market will be promising; even the people who are not familiar with Asian music would like to know more about it, so we might satisfy the needs by opening up an Asian music educational system.
5. What kind of actions can be carried out?

There are several ways to introduce Chinese music, For example, we might use culture to connect people: organizing cultural activities with typical Chinese performances, however, this strategy could possibly enlarge the distance between West and East in a way, since West people will consider that Chinese people still live in the old era, and it will not change the perception of those people who had already stereotyping image about Chinese culture. Another possibility is to westernize Chinese music based on the European taste, or combine the Chinese instruments with European beat and recording technology. By using these tactics, we can build a bridge between those cultures and help people to understand the music little by little. The disadvantage of this strategy is that we might take the risk of losing Chinese cultural identity and be criticized as being flattering to the West.
For more detailed information about the action plans, please take a look at Part 8.
Part 8: Communication plan 
after the comprehensive analysis of the current situations and, we can finally make a communication plan for this project, however, the focus on this dissertation is to examine the possibilities and formulate a strategy, I will not elaborate this plan in detail and the budget will also not calculated, since I pay less attention to the profit than the impact.
Vision
We would like to bring fresh East music to the Dutch audience, people in both continents will know each other better through the universal language that the nature creates for us.
Objectives
· Create awareness: this is the most important goal to be achieved, people in the Netherlands will have a basic idea about the music development and cultural trends in China, this approach will lead them to realize that the previous stereotype of Chinese music is partly incorrect.
· Increase basic knowledge: we expect 60% of the people between the age of 20 ~35 will have basic knowledge about Chinese pop music, so they will recognize the characteristics and distinguish Chinese pop music from other types of music.
· Encourage listening behavior and engagement: we will offer fascinating repertoire to our target group; we will encourage them to engage in relevant activities and recommend the music to their peer groups.
· Cultural exchange: Cross cultural communication will be improved through the exchange of the knowledge both cultures have acquired through music and its associated activities.

· Purchasing and downloading: 20% of the target audience will even start to purchase or download at least one Chinese song during first year’s campaign.
Target audience
· People between the age of 20~35: based on previous research we know that people in this age group are trend setters, and have a great passion towards modern music. That’s why we select these people as our primary target group.

· Exotic music lovers: This group of people have an enormous enthusiasm towards music from abroad, they like to try out different styles of music and possibly to become loyal listeners if they are attracted by it. 
·  Radio listeners who are fond of easy-listening music: Most of Chinese pop songs are soft and relaxing, therefore, if we want to compete with Dance music, we will certainly find difficulties in our approach.
· Asian Europeans and Chinese learners: people who have closed relationship with Asia tend to appreciate Asian music more than the rest of the Europeans; this is largely contributed to the motives that exist amongst those people.

Positioning
I would like to put Chinese pop music in the category of easy-listening music based on its characteristics and most relevant features. In order to minimize the influence of false perception, at the early stage, it is not necessary to create too many pre-conditions, such as to emphasize “Chinese” before people listen to the music. I would advice to position the music style as “East music” or “Oriental music”. We will provide the source and related information after people play the music.
Strategy
Due to the language barrier and bias knowledge towards Chinese music, it is very difficult to introduce “Original Chinese” music into the Netherlands; without any adjustment the acceptance will be lower than if we transform the music step by step to suit the general European taste.
The basic procedure consists of the following:

· Formally processing copy rights issue: since we are going to adopt other people’s work, it’s necessary to contact song writers and Chinese label companies for copyrights’ permission, as I mentioned before, this procedure would not be too difficult since the authors will be proud if Europeans appreciate their music.
· Westernizing Chinese music: modifications to the original music can be done in several ways: translate the lyrics, modify rhythms, add a west music style and instruments, or perform in a western way; we may choose one of those methods or a mix of them, the underlying principle is not to alter the basic composition of the melody.
     We can select a couple of nice songs, translate the lyrics into English, (not just literally translate them, but paying attention to the elegance and rhyme). Referring to the transformation of the composition, we will keep the original melody but add some R&B influences; we might also vary the rhythm, make it more familiar to Dutch audience but maintain its unique Asiatic feeling.
· “New face with new music”: selecting new artists will be less costly than relying on established ‘showbiz-stars,’ on the other hand; we offer the opportunity to those artists to become famous with a different piece of music.
· Loyalty program and community forming: see Tactical programs (below).
 Our ultimate goal is to bring the real Chinese music to the European audience. After the transition period, when Chinese music has gained certain popularity and has been widely accepted by Dutch people, we will broadcast the original songs (text in Chinese) and distribute the music to other countries in Europe.
Media Objectives

· Reach 60% of the total target audience: 60% of the target audience will have at least one contact with Chinese music in the first year, proactively or passively.
· Broadcasting frequency: 3 months after the launch of the campaign, we will have in average 4 times per week Chinese music broadcasted in the high profile music stations, such as Sky radio.
· Contact frequency: 30% of the target groups will have in average 2 contacts per month with Chinese music in the second half of the first year, proactively or passively.
Tactical programs
1) Visual community: www.eastmusic.com
· I advice to establish an online East music community where we can broadcast all the original and reproduced songs with culture related information, such as the location of Chinese stores in the Netherlands, festival tickets to sell, Chinese lessons .etc. 
· People can listen and download the music free or with a few credits. In order to compete with other file sharing sites, we offer the downloads with some extras, for example, if people pay 9 cent for each song, they can get the song in high quality, plus the original lyrics with pronunciation in alphabets, English version lyrics, artist pictures and information, etc.
· We can also enable online voice recording and organize a competition for singing Chinese songs online. People who join our community are entitled to many exclusive benefits such as fly discount information if they wish to visit China or other Asian countries.
· A similar incentive as the Singing competition is the Lyrics contest, site visitors are allowed to submit English lyrics for some original Chinese songs according to their own understanding of the music, and the best lyrics will be selected for recording.
· Apart from promoting on our own website, we can also broadcast our songs on YouTube, MySpace, Hyves and link our website to other people’s sites, such as Chinese learning sites, musicians or bands with similar style in order to generate more traffic to our site.
2) Reality live shows
Approach candidates of ‘Idols’, ‘So you wanna be a pop star’ and convince them to sing our songs in the contests. Those candidates are usually inexperienced but quite talented; they have sound vocal training and have abilities to impress the audience. The advantage of working with reality show is the large exposure, some of the candidates can usually perform 5 or 6 live shows with a considerable number of audience and those contests attract media and music companies’ attention at the same time. Of course, the bottom line is that those aspiring musicians must truly love our music and they believe that it will be a plus for them to win the competition with a new style of music.
3) Cooperation with Record company: 
· If our artists and the music have received positive reaction from the audience and the media, then less effort will be required to obtain a contract with a record company. To contract a record company is quite costly and time consuming, however, they can offer solid financial support on broadcasting, artist development and arrangement for concerts relying on their sophisticated network, don’t forget we mentioned before, if artist want to gain a (inter)national fame, they do need a record company.
· Broadcasting music on Sky radio, Q music, 3FM and TV music station TMF: Making use of Music publishing and broadcasting is very effective way to generate awareness and gain popularity among mass audience. Media has great impact on shaping the preferences of the audience as the “Agenda setting” suggests, even a boring song can become temporally popular through the high frequency broadcasting.
4) Exclusive marketing: we may license a factory to produce certain music players in Asian style such as well decorated mp3 player and mobile phone for instance, and we pre-record several sample songs in the players and “push” people to listen to them. We can also print out some flyers with our website address and leave them in some Asian specialty shops, based on our prediction, people who are interested in Asian culture in general, might also be interested in the music.
5) Exchange performance program
· Cultural festivals: we may organize a cultural festival in Amsterdam and invite Chinese artists to perform with Dutch Artists, in addition to the performances; we may also offer Chinese food and sell Chinese arts, set up a workshop for people who are interested in Chinese culture. We can also provide business information and work with sponsors such as Rabo-bank who currently advices Dutch business people to invest in China. The entrance can be free or we charge small amount of fee and donate our earnings to the Earthquake affected areas in Sichuan. We could also invite some Chinese artists to perform in Pinkpop, Lowland festival organized in the Netherlands each year.
·  Sending Dutch artists to China: as an exchange, we might also send Dutch artists to China such as DJ Tiësto. Dance music is still less developed in China, the opportunity to get a glimpse of the world’s best DJ will definitely attract a large number of audiences. This visit will enable Chinese people to get to know the Netherlands better and it will eventually benefit the cooperation in many aspects.
Evaluation
How to measure if the communication program is successful? We might carry out another research to test the effectiveness of those actions after certain period of time.  However, we can also evaluate the public response towards Chinese music from the moment that we launch the campaign by means of internet research, we have already uploaded a video with Chinese pictures and music on YouTube, with which we may asses the public opinions by looking at the number of clicks, ratings and comments. 
     Consideration and expected criticism
· Translation of text

The translation of foreign songs is a common practice in each country, through the combination of the “own language “with music form afar, the cultural form fits better to the local “feel”. This process can be perceived as the appropriation and a re-elaboration of a musical form through the language. “People who do not understand the language are partly excluded from the aesthetic experience.” The combination of global sounds and local language can be conceived as an appropriation of a global culture.

However, the translation might not be necessary or even superfluous to some people. According to our research results, many people as well as the experts still prefer the music in original lyrics; even though they don’t understand the language, they would rather interpret the meaning in their own way. “The lyrics are not the most important for music, but the melody and the tempo.” Somebody even emphasized that: “it’s better not to understand what they are singing, that will destroy the mood and magic created by the music.” 
Hence, I suggest importing the two versions of music at the same time and asses the feedback from the public, the English version will be more often played on the radio and on the live shows, and the Chinese version is only available on the website and performed by original artists in some special occasions. Just as some people said: “it’s very well possible to translate a song into your own language, but you never get familiar with the culture behind it. Each word has an emotional value and if you did not grow up in that culture, you will never be so ‘to the point’.”
· Cultural imperialism

The term “cultural imperialism” originally means that economic pressures to sell the same cultural products and related hardware in as many places as possible around the globe, profiting from the presumed advantages of scale. A typical example is Americanization, Americanization is often perceived as the ultimate consequence of globalization, there is a tendency that in most countries of the world, including European, the American cultural products taking up a bigger share of the symbolic space, however, in their view, this would not imply that the differences between cultures have been or will be wiped out.
 Referring to the music, Decision-makers and politicians expressed fears that their own musical culture and range of musical activities would be flooded out of existence, because of the pop cultural imperialism, cultures that have taken centuries to develop provide a strong base for counter-movements when traditions are seen to be threatened.

 If we want to deliver Chinese music to the western society, the cultural imperialism should not be ignored. For instance, if those transformed songs start getting popular and are sung by West artists, Chinese singers would all try to mimic West style of singing, then the originality of real Chinese music would disappear. Moreover, people in other countries would only recognize the westernized Chinese music, and the Chinese cultural heritage would appear less valuable. the worries are understandable, further more, the transnational music, the resulting process of transculturation can theoretically produce any number of combination of styles, providing a strong support to the “one world, one song” doomsday concept (Wallis&Malm1984:300-304, 1986 ). there is the possibility that so-called World music could end up sounding very much the same, without any semblance of elements of national identity.

However, music cultures survive despite decades or even centuries of colonial dominance, here are always people who love and adhere to our local music. The new music provides the current music industry with more means of extracting resources in the form of music and performers from non-mainstream nations and cultures; the numerous sounds and styles that emerge from this process have been accorded their own category in the business terminology of the music industry.
 Music evolves, develops and communicates with world citizens in every day’s life.
Music is enough for a lifetime, but a lifetime is not enough for music
                                                                            --Sergei Rachmaninov
珍惜生命中美好的一切，倾听心灵的声音
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Appendix 1: Music industry data
1.1 European music industry data
Income: 

Music publishers have broader source of revenue s than record companies, the main reason for that is the significant increase in performance revenues (broadcasting and life performances). Author’s society (such as GEMA, SACEN, or SGAE) are in the main responsible for collecting royalties due to songwriters, composers and music publishers. Royalties relate to the use of musical works by broadcasters (radio, television), record companies (mechanicals), live performances, public performances (discos, restaurants) and film producers, Europe collects more than 50% of the global publishing revenues.

Music consumption:

 The most frequently buyers of music in Europe are those aged between 20-24. The general pattern of music buying in mature market shows that youngsters are buying more copies of fewer, heavily marketed titles. Classical music represents only 7% of total sales in Europe.

The emerging digital delivery market: 

Technological innovation is transforming the music industry, it’s undeniable hat online piracy is having a detrimental impact on sales in the largest music market. However, the digital delivery also provides a chance to access more diverse repertoires.

Employment: 
Direct employment in music industry results from activities of record companies, music publishers, musicians, composers, collecting societies, manufactures of music instruments,. Music teachers, music retailers, managers and promoters, Employment indirectly linked to music activities includes jobs in the press, advertising (the music industry is a large TV and radio advertiser in Europe), retail, radio and television, public bodies overseeing cultural activities and pressing plants.

Collective management is an essential feature of the European music sector, Collective structure are often assigned cultural policy objectives at national level.

1.2 Dutch music industry data
Distribution by genre (as percentage of spending)
	 
	2004
	2005

	Pop
	51
	51

	Rock/alternative
	16
	18

	Country
	1
	1

	World/folk
	1
	2

	Jazz/blues
	4
	5

	New age
	1
	1

	Soundtrack/musical
	3
	1

	House/techno/dance
	2
	7

	R&B/soul
	3
	7

	Classical
	7
	5

	Other
	11
	1

	Total
	100
	100


Source: NVPI Market information audio, 2005
 Internationally the Dutch industry excels on dance product, the estimated added value of Dutch music exports for the Dutch economy was 31.6 million euro in 2004, dance music accounted for roughly half of the total.

Total overview of added value created by Dutch music exports (2004) 
	Main category
	Sub category
	Million euro
	Percentage share 

	Rights
	Performing rights
	5.6
	17.7

	 
	Mechanical rights
	4.3
	13.6

	 
	Neighboring rights
	1.0
	0.3

	 
	Sub-total
	10.9
	34.5

	Recordings
	Dance labels
	3.1
	9.8

	 
	Majors
	4.5
	14.2

	 
	Other
	1.5
	4.7

	 
	Foreign signings*) 
	0.7
	2.2

	 
	Sub-total
	9.8
	31.0

	Concerts
	Dance
	6.9
	21.8

	 
	Other
	4.0
	12.7

	 
	Sub-total
	10.9
	34.5

	 
	Total
	31.6
	100


*) Dutch artists who are under contract to international labels and record companies

The major export markets for Dutch music in terms of copyright proceeds are Germany(25%), Belgium(17%) and the UK(12%), According to Buma/Atemra, the organization that represents the interest of owners of music copyright in the Netherlands. more than 83%of all copyright revenues come from European countries.

Dutch expertise

Dance music is an important factor in the Dutch economy, it accounts for about 11,000 jobs and records a turnover of almost 500 million euro. Much of that is export-related and involves record companies, booking offices, distributors, recording artiest and DJs. The most popular genre is Trance and related styles, Tiësto is the most famous Dutch representative, together with Armin van Buuren and Ferry Corsten, who among top ten DJs in the world, they productions have set the tone for the Trance sound around the world and their tracks are global chart hits

Appendix 2: research questionnaire

[image: image7.emf]East   Asian music in Dutch society          Age:        Gender:          Nationality      Languages:      1.   What kind of music are you interested in? [   more than one choice is  possible]   A. Pop music   B.  Rock/Me tal   C. Classical   D. Latin     E. Dance   F. R&B   G. Folk   Others: ___     2.   Which media or phonograms do you usually use when listening to m usic? [ more than one choice  is    possible]   A.   Radio   B.   TV    C.   Internet, Mp3   D.   CDs, cassettes        3.     Do you know any singers   come from Non - English speaking countries?   Do you like their music? Please give at least one reason         4.   Have you ever listened to any music come from  East  Asia? [ one choice]   Here East Asian   countries   refer to  Japan, Korea (North and South), China (Mainland, Taiwan,  Hong Kong), Singapore, Vietnam, etc.   A.   Yes, qu i t e   often .  F rom which country (countries) mostly? _____   B.   A few times         C.   Maybe, but I’m not sure    D.   Never    ( go to question 7)     5.   What kind of East  Asian music have you listened to? [   more than one choice is   possible]   A.   Classical music   B.   Pop music /Rock   


A. Traditional music

B. Others  ____
C. I’m not sure which genre it belongs to
1. Please describe in several words the general characteristics of the East Asian music you have listened to.
2. Generally speaking, are you interested in East Asian pop music? [one choice]

A. Yes, I like them a lot.

B. They are not bad.
C. I’m not that familiar with East Asian pop, but I would like to know more.

D. I’m not that familiar with East Asian pop, and I have no interest in it/not my taste.

E. No, I prefer the traditional Asian music. 

F. I don’t see any difference between Asian and Western pop music.
· The following three questions assess your perspective towards Chinese pop music

3. Have you listened to Chinese pop music? [one choice]
A. Yes
B. No
C. I’m not sure if it comes from China
4. If a Chinese pop song is translated into English, would you like to listen to it?

[one choice]

A. Yes, Good idea, it’s a good way to let me get to know it.

B. No, I don’t think it will make any difference.

C. No idea, but I would like to have a try.
D. No, I prefer the original one, even though I don’t understand the lyrics.
E. It’s just not my music, no matter in which language.

5. Would you like to see Chinese pop artists performing in the Netherlands? [one choice]
A. Yes, that would be very interesting.
B. Yes, but that depends on which music/which language they are going to sing or play.
C. No, unless they perform for free.
D. No, I have no interest.
· The following questions assess your opinion towards Asian cultures in general
6. Do you have any relationship with Asia? ( more than one choice is possible)

A. Yes, I have family/good friends from Asia
B. Yes, I have traveled to Asia a lot
C. I ‘m learning Asian language(s)/practicing Asian sports
D. I’m  interested in Asian cultures, because _____

E. No, I’m not familiar with Asian cultures

7. Please give a mark to the following statements

       5 strongly agreed     4 agreed     3 neutral     2 disagreed    1 strongly disagreed    0 no experience

a. Asian food is delicious
b. I like visiting Asian countries

c. Asian people are friendly

d. I like watch Asian movies

e. I like old Asian philosophies 

f. Asia has lots of perspective in the future

8. Do you have any negative images about Asia? Have you encountered any cultural shock when you visit Asian countries or communicate with Asian people?

                     Thanks for your cooperation, enjoy your life with music!

Appendix 3: SPSS Data
Table 5-1
	Gender

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	female
	27
	54.0
	54.0
	54.0

	
	male
	23
	46.0
	46.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Table 5-2
	Nationality

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Dutch
	40
	80.0
	80.0
	80.0

	
	Others
	10
	20.0
	20.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Table 5-3
	Languages

	
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	speak 1  language
	1
	2.0
	2.0
	2.0

	
	speak 2 languages
	23
	46.0
	46.0
	48.0

	
	speak 3 languages
	17
	34.0
	34.0
	82.0

	
	speak 4 languages
	9
	18.0
	18.0
	100.0

	
	Total
	50
	100.0
	100.0
	


Table 5- 4
Music interest variation based on languages

	Languages * like non-English music Crosstabulation

	
	
	
	like non-English music

	
	
	
	no
	yes
	Total

	Languages
	speak 1  language
	Count
	0
	1
	1

	
	
	% within Languages
	.0%
	100.0%
	100.0%

	
	
	% within like non-English music
	.0%
	2.7%
	2.0%

	
	speak 2 languages
	Count
	8
	15
	23

	
	
	% within Languages
	34.8%
	65.2%
	100.0%

	
	
	% within like non-English music
	61.5%
	40.5%
	46.0%

	
	speak 3 languages
	Count
	3
	14
	17

	
	
	% within Languages
	17.6%
	82.4%
	100.0%

	
	
	% within like non-English music
	23.1%
	37.8%
	34.0%

	
	speak 4 languages
	Count
	2
	7
	9

	
	
	% within Languages
	22.2%
	77.8%
	100.0%

	
	
	% within like non-English music
	15.4%
	18.9%
	18.0%

	
	Total
	Count
	13
	37
	50

	
	
	% within Languages
	26.0%
	74.0%
	100.0%

	
	
	% within like non-English music
	100.0%
	100.0%
	100.0%


Table 5-5
	Interested in A.p.M * listen to A.M Crosstabulation

	
	
	
	listen to A.M

	
	
	
	quite often
	a few times
	not sure
	never
	Total

	Interested in A.p.M
	like a lot
	Count
	1
	0
	0
	0
	1

	
	
	% within Interested in A.p.M
	100.0%
	.0%
	.0%
	.0%
	100.0%

	
	
	% within listen to A.M
	20.0%
	.0%
	.0%
	.0%
	2.0%

	
	consider it not bad
	Count
	3
	8
	0
	0
	11

	
	
	% within Interested in A.p.M
	27.3%
	72.7%
	.0%
	.0%
	100.0%

	
	
	% within listen to A.M
	60.0%
	38.1%
	.0%
	.0%
	22.0%

	
	like to know more
	Count
	0
	8
	3
	10
	21

	
	
	% within Interested in A.p.M
	.0%
	38.1%
	14.3%
	47.6%
	100.0%

	
	
	% within listen to A.M
	.0%
	38.1%
	75.0%
	50.0%
	42.0%

	
	don't like to know more
	Count
	1
	2
	1
	5
	9

	
	
	% within Interested in A.p.M
	11.1%
	22.2%
	11.1%
	55.6%
	100.0%

	
	
	% within listen to A.M
	20.0%
	9.5%
	25.0%
	25.0%
	18.0%

	
	prefer traditional
	Count
	0
	2
	0
	4
	6

	
	
	% within Interested in A.p.M
	.0%
	33.3%
	.0%
	66.7%
	100.0%

	
	
	% within listen to A.M
	.0%
	9.5%
	.0%
	20.0%
	12.0%

	
	don't see difference
	Count
	0
	1
	0
	1
	2

	
	
	% within Interested in A.p.M
	.0%
	50.0%
	.0%
	50.0%
	100.0%

	
	
	% within listen to A.M
	.0%
	4.8%
	.0%
	5.0%
	4.0%

	
	Total
	Count
	5
	21
	4
	20
	50

	
	
	% within Interested in A.p.M
	10.0%
	42.0%
	8.0%
	40.0%
	100.0%

	
	
	% within listen to A.M
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%


Table 5-6
	music Interest

	
	no
	yes
	Total

	
	Count
	Table N %
	Count
	Table N %
	Count
	Table N %

	interested in pop
	18
	36.0%
	32
	64.0%
	50
	100.0%

	interested in Rock
	29
	58.0%
	21
	42.0%
	50
	100.0%

	Interested in Classical
	38
	76.0%
	12
	24.0%
	50
	100.0%

	Interested in Latin
	39
	78.0%
	11
	22.0%
	50
	100.0%

	Interested in Dance
	29
	58.0%
	21
	42.0%
	50
	100.0%

	Interested in R&B
	37
	74.0%
	13
	26.0%
	50
	100.0%

	Interested in Folk
	48
	96.0%
	2
	4.0%
	50
	100.0%

	Interested in Others
	33
	66.0%
	17
	34.0%
	50
	100.0%

	Table 5-7
Media or phonograms

	
	
	no
	yes
	Total

	listen to music from Radio
	Count
	19
	31
	50

	
	Table N %
	38.0%
	62.0%
	100.0%

	listen to music from TV
	Count
	29
	21
	50

	
	Table N %
	58.0%
	42.0%
	100.0%

	listen to music from Internet
	Count
	5
	45
	50

	
	Table N %
	10.0%
	90.0%
	100.0%

	listen to music from CDs
	Count
	25
	25
	50

	
	Table N %
	50.0%
	50.0%
	100.0%


Table 5-8
	Genre of Asian music listened 

	
	missing 
	no
	yes
	Total

	
	Count
	Table N %
	Count
	Table N %
	Count
	Table N %
	Count
	Table N %

	listen to A.Classical
	0
	.0%
	22
	73.3%
	8
	26.7%
	30
	100.0%

	listen to A.pop
	20
	40.0%
	9
	18.0%
	21
	42.0%
	50
	100.0%

	listen to A.traditional
	20
	40.0%
	21
	42.0%
	9
	18.0%
	50
	100.0%

	listen to A.others
	20
	40.0%
	30
	60.0%
	0
	.0%
	50
	100.0%

	not sure genre of A.M
	20
	40.0%
	26
	52.0%
	4
	8.0%
	50
	100.0%
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Figure 5-6
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Figure 5-7
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Table 5-9: 
	Asian cultural interest scores

	
	
	like Asian food 
	like visiting Asia
	consider Asian people friendly
	like watching Asian movies
	like Asian philosophies
	consider Asia has perspective

	N
	Valid
	50
	40
	47
	38
	40
	49

	
	Missing
	0
	10
	3
	12
	10
	1

	
	Mean
	4.48
	4.00
	4.09
	3.18
	3.60
	4.29

	
	Median
	5.00
	4.00
	4.00
	3.00
	4.00
	4.00

	
	Mode
	5
	4
	4
	3
	4
	4

	
	Minimum
	3
	2
	3
	2
	1
	3

	
	Maximum
	5
	5
	5
	5
	5
	5


Table 5-10
	Music interest and cultural relations

	
	
	
	Interested in A.p.M

	
	
	
	like a lot
	consider it not bad
	like to know more
	don't like to know more
	prefer traditional
	don't see difference
	Total

	have friends in Asia
	no
	Count
	0
	1
	17
	8
	5
	1
	32

	
	
	Row N %
	.0%
	3.1%
	53.1%
	25.0%
	15.6%
	3.1%
	100.0%

	
	yes
	Count
	1
	10
	4
	1
	1
	1
	18

	
	
	Row N %
	5.6%
	55.6%
	22.2%
	5.6%
	5.6%
	5.6%
	100.0%

	travel to Asia lot
	no
	Count
	0
	8
	17
	8
	6
	2
	41

	
	
	Row N %
	.0%
	19.5%
	41.5%
	19.5%
	14.6%
	4.9%
	100.0%

	
	yes
	Count
	1
	3
	4
	1
	0
	0
	9

	
	
	Row N %
	11.1%
	33.3%
	44.4%
	11.1%
	.0%
	.0%
	100.0%

	learn Asian languages or sports
	no
	Count
	0
	9
	20
	8
	6
	2
	45

	
	
	Row N %
	.0%
	20.0%
	44.4%
	17.8%
	13.3%
	4.4%
	100.0%

	
	yes
	Count
	1
	2
	1
	1
	0
	0
	5

	
	
	Row N %
	20.0%
	40.0%
	20.0%
	20.0%
	.0%
	.0%
	100.0%

	interested in Asian cultures
	no
	Count
	1
	10
	16
	5
	4
	1
	37

	
	
	Row N %
	2.7%
	27.0%
	43.2%
	13.5%
	10.8%
	2.7%
	100.0%

	
	yes
	Count
	0
	1
	5
	4
	2
	1
	13

	
	
	Row N %
	.0%
	7.7%
	38.5%
	30.8%
	15.4%
	7.7%
	100.0%

	not familiar with Asia
	no
	Count
	1
	11
	12
	5
	3
	2
	34

	
	
	Row N %
	2.9%
	32.4%
	35.3%
	14.7%
	8.8%
	5.9%
	100.0%

	
	yes
	Count
	0
	0
	9
	4
	3
	0
	16

	
	
	Row N %
	.0%
	.0%
	56.2%
	25.0%
	18.8%
	.0%
	100.0%


Table 5-11

Relation between interest toward performers and listening frequency
	like to see Chinese performers * listen to C.P Crosstabulation

	
	
	
	listen to C.P

	
	
	
	yes
	never
	not sure
	Total

	like to see Chinese performers
	interesting
	Count
	2
	7
	3
	12

	
	
	% within like to see Chinese performers
	16.7%
	58.3%
	25.0%
	100.0%

	
	
	% within listen to C.P
	18.2%
	26.9%
	23.1%
	24.0%

	
	depends
	Count
	4
	9
	5
	18

	
	
	% within like to see Chinese performers
	22.2%
	50.0%
	27.8%
	100.0%

	
	
	% within listen to C.P
	36.4%
	34.6%
	38.5%
	36.0%

	
	unless for free
	Count
	2
	3
	2
	7

	
	
	% within like to see Chinese performers
	28.6%
	42.9%
	28.6%
	100.0%

	
	
	% within listen to C.P
	18.2%
	11.5%
	15.4%
	14.0%

	
	no interest
	Count
	3
	7
	3
	13

	
	
	% within like to see Chinese performers
	23.1%
	53.8%
	23.1%
	100.0%

	
	
	% within listen to C.P
	27.3%
	26.9%
	23.1%
	26.0%

	
	Total
	Count
	11
	26
	13
	50

	
	
	% within like to see Chinese performers
	22.0%
	52.0%
	26.0%
	100.0%

	
	
	% within listen to C.P
	100.0%
	100.0%
	100.0%
	100.0%


Appendix 4: Expert interviews
4.1 Interview with Mr. Martin Aston
Mr. Martin Aston is a self-employed media consultant in Haarlem, he used to work for many entertainment companies and he was long time a managing director for Zombal Music in Hilversum, he has wide experience with music editing, production and marketing activities and has an extensive collection of music. I was lucky to listen to his perspective on my project.

Hello, Mr. Aston, thank you for taking your time for this interview, as you know I have several questions concerning the East Asian music in Europe cause I consider it a gap in European industry, what is your personal perspective towards East Asian music, specifically Chinese music?

Well, to be honest, I’m not that familiar with Chinese music either, I have some collections of Asian music remix and I think that’s very different kind of music compared to the one you can listen to in Europe, especially the instrument such as percussion and flute which produce beautiful and magical sound.

What do you think could be the reason that Asian music is unknown by Europeans? What is the main barrier between East and West music?

I have to say because of a little bit discrimination, people always consider Chinese people a quite isolated group, and Chinese is a strange language so they are not patient enough to listen to it.
You have just listened to two Chinese pop songs, what do you think of them, do you think it’s possible to introduce such music to European audience, or they will possible become popular among Dutch public?
I can’t predict the outcome so early, there is always an “X-Factor” in the music chart, and you can never foresee which song is going to be a hit, even not with the help of marketing, because people have variety of tastes. Those two songs are very nice and relaxing, it’s very suitable to play as background music. However, they are not like the typical Chinese music and I’m sure they have been commercialized and blended with western style.

Yes, indeed, that’s so call “pop music” in China, even though personally I don’t flatter to pop music, I do consider these songs represent the characteristics of Chinese melody and they have the possibility to attract the mainstream of European audiences. What do you think if I translate the lyrics into English and try to broadcast them on radio?

I don’t think that would be a good idea, we don’t need another Britney spears and we need something different, something originally from the other side of the world, if you translate the lyrics into English, the Chinese originality would be lost a lot. Besides if you want to broadcast on commercial radio, they would firstly ask you money, they might refuse you without even listening to that music, that’s why only the music giants have the possibility to broadcast their music on commercial radios or on MTV.

Thanks, that’s important to know, so is there any possibility to promote Chinese music? 

In my opinion, the best way is to start with the culture activities, Amsterdam is a perfect place to connect different people and cultures, you can organize all kinds of events and invite Chinese artist to play Chinese music, and offer Chinese food at the same time, you can also have some workshops to teach people how to play Chinese instrument and how to sing in Chinese, in a word, use something which relates to culture to attract people.

Don’t you think it’s a difficult time to promote something extremely Chinese as regards to Tibet issues?
Personally, I don’t think so; the conflict between those two groups has not yet intensified in the Netherlands. I even consider this is the best time to use music to bridge the gap and to alleviate the conflict, people get opportunity to expose Chinese culture and they can better understand the current situation and cultural development in China.

What are the issues to be considered in this project and what is the procedure to organize such festival?

First of all, you have to make a plan for that and contact the cultural organization in Amsterdam see if it is feasible, of course you have to find out sponsors such as the banks that encourage people to invest in China. After that, you can go to the cultural institute in China and discuss this issue, the thing needs to be considered is that we want to present people the valuable part of Chinese culture and not the negative one, because people here have perceived that everything in China is cheap, so we have to change this image.

Could you give an example how to change the image?

By means of packaging, for example, before we sold music with CDs, cassettes, and we could design the cover, make it attractive to the consumers, nowadays, people don’t buy CDs that much any more and they all download from internet, you can for instance design a mp3 in Chinese style, also record dozens of Chinese music into the mp3, this is some kind of “push” marketing, but it does work sometimes.

Don’t you think that if we firstly use culture to connect people and the percentage of audience would be very small, we can only attract the people who are interested in Chinese culture, but to most of people who don’t appreciate Chinese culture in general, won’t pay any attention to the music as well.

Of course you can’t satisfy everybody at the same time, however, you can also do it in a different way, combining East and West style, for instance, produce a remix with Chinese melody and Western beat, or let people sing in English with Chinese instrument as background music, it could be an innovative strategy of transformation, but in my opinion it’s not the representation of your music identity.

4.2 Interview with Mr. Martin Karemaker
Mr. Karemaker is a professor in Hogeschool Utrecht (faculty communication and journalism) who currently teaches “Trend and Issue management”. He has certain degree of expertise in the music field since he was a manager for several music bands some years ago.
Hello, Mr Karemaker, thanks for helping me with my thesis research, I heard that you used to be a manager in the music industry, could you tell me something more about that?

That was actually long time ago, I was a manager of several R&B, Blues bands, and they usually gave performances in the clubs or discotheques, mostly in the weekend. I was responsible of the arrangement of schedules, communication and organizing press events.
So you used to have frequent contacts with the musicians and the media, personally, what do you think is the change of taste over 40 years?

I think nowadays people are more individualistic as they prefer a specific type of music. In the past, people had more general interest and they also shared the common taste, for instance, almost everybody in the Western world were crazy about Beatles and Queen  and they considered everything associated with those bands as trendy and cool. Nowadays, people’s interest in music vary a lot and they tend to be more critical about the qualities of the artists, I heard there are people who visit certain clubs or bars only for the music, because they can only listen to that kind of  music in that place.
Which means, if the new starting musicians want to be successful, they have to be special in music style?

 Exactly, they have to show people something new and different, not to copy too much the style of their colleagues.
How about music itself, you have just listened to a Chinese pop song, what could be the strategy to position and promote this kind of music to the European audiences?
Setting up an effective marketing program is very important to penetrate the European media, you can try to persuade  some radio stations to broadcast your music, for instance, however, that depends on your financial capability, not everyone can let their songs become hits.
So you imply that the more money we invest, the greater effect will be achieved?
Not always, it also depends on the quality of the artist and the music itself, talking about investment, people nowadays have been trying to use new ways to promote themselves at low cost, instead of relying on producers and record companies, they start to promote themselves on the internet, do you know that girl who put her video on YouTube and soon became a star?
You mean that girl who sang the song “All goes around comes around” of Justin. Timberlake? Yes, I know her, she is very talented and even Justin praised that: “you can sing this song better than me.”
But a disadvantage of Chinese music is the understanding of lyrics; do you think if I translate those songs into English, they would attract more attention?
I don’t think that’s necessary, in my opinion, lyrics are part of the song, if you change the lyrics, the aesthetic composition will be lost. The song that you just played sounds very relaxing with kind of nostalgic feeling, I don’t speak Chinese, but the lyric doesn’t prevent me from enjoying the music. 
But with the text in English, it will be easier to communicate, isn’t it?

I also ask myself the same question sometimes, I wonder if the meaning of the lyrics is as important as the melody, as most of people listen to music pay less attention to the lyrics. I think the best way is to make a test, for example, you can broadcast two video’s on You Tube with same song in different language version and see how are the ratings and reactions, you can also add the English translation as subtitle to the Chinese version.
It’s a very good idea, I was also thinking of this approach. 
4.3 Interview with Mr. Duncan Hoefdraad
Mr. Duncan works for a musical instrument company which imports, exports percussion products and provides location for performances and rehearsals, and he is also a talent scout and a drummer. His daily work involves visiting the clubs and festivals, gather information and discover potential artists, help them with further developments.
Hello, Mr Hoefdraad, I know you have certain experience about working with artists, what are your criteria to select artists, and how to select appropriate music for them?

Firstly, they must have the passion for music and are willing to pursue their goals continuously; secondly, of course they should have the capability to do that.

 There are two kinds of artists. The first type includes those who can write, play and sing, and it’s our job to lead them and to provide financial support. The other type are the potential artists with the talent of singing or performing ,but they are not able to write songs, in this case, it’s our priory task to select the best-matched music for them which suits their voice and personality. 
Does personality influence the selection of music?

Of course, the character of the artist is a very important attribute, because when they perform in front of the audience , not only are they communicate with the music itself, but also sending the message to their audience, it’s the expression of personality.  The personality can’t be discovered in one day, it’s a long process which involves working experience and mutual understanding.
You have just listened to some Chinese pop music, in your opinion, what kind of artists can be selected to promote Chinese pop music?

I would recommend those artists with relatively soft voice, this is very good opportunity for them, because in Western countries, those singers with soft voice are usually considered as lack of  potential to impress the audience, because people mostly praise those ones with solid vocals, such as Whitney Houston, Pink, Anouk. Actually, many of those “soft voice” do have potential and master techniques; I think the Chinese pop music is very suitable for those artists to light up themselves.

What do you think could be the reason that Asian music is ignored in Western countries?
 I think one of the possible reasons could be that people are not familiar with those countries in the Far East, because here people usually spend their vacations in southern European countries, like in France, Spain, Italia and Portugal; they have the opportunity to get in touch with the local people as well as the local music. the only Asian music that we have a bit experience with is Indonesian and Indian music, because people travel to those places more often than the rest of Asia.
So you mean the distance is a big problem, what about if in the future, when more and more tourists visiting Asian countries, Asian music will also become popular in Europe?
I’m not daring to say “popular”, at least there will be more listeners. Another trend might be that Asian pop music would become more closed to the Western style.
What could be the possibility to introduce Chinese music to the Netherlands at this moment?
You have to invite the Chinese artists to give concerts in the Netherlands; people have to listen to the music first before they can make a judgment if they like it. Maybe you can try to contact the Chinese embassy in the Netherlands and ask for the financial support, because it could be a revolutionary event if it can succeed, I think they would be very interested in your project.
That’s a good idea, thanks very much. Do you think is more feasible to work with record company or with independent artist as regards to the music that I like to promote?
Well, in my opinion you’d better work with record company, because your project is not purely a promotion of artists and music, but involves formal issues and political contacts, I suggest you to contact some smaller record companies with more flexible structures.
Do you think it is a good idea to translate the lyrics into English?

I think it’s a good idea, it’s easier to let people get to know the story behind it and people will be more engaged as they can sing with it. If you have some songs translated in English, it’s also easier for people to give live performances here instead of inviting original artists to come to the Netherlands, the most important thing is that you have to find out the suitable artists for your music.
Can you help me with that then?

Sure, why not.....
Appendix 5: Song list of the sample music CD

	
	Title
	Artist
	Genre/Language
	Notes

	1
	Wake up from your dream
	shu hua Cheng
	Mando.pop
	Pop in the 90’s

	2
	Difficult to love someone
	yong kang

Su
	Mando.pop
	

	3
	We are still friends
	 xin ling Wang
	Mando.pop
	

	4
	Appointment
	 Hui Zhou
	Mando.pop
	

	5
	To the happiest one
	Yong qi Liang
	Canto.pop
	

	6
	The days we had together
	de hua Liu
	Canto. pop
	Pop in the 90’s

	7
	A love before time
	Coco Lee
	Mando. pop
	Theme song of “ crunching tiger, hidden dragon” coco lee performed in the 73rd Oscar Awards

	8
	Before I fall in love
	Coco Lee
	English
	A soundtrack of “Runaway bride”

	9
	Liang Zhu
	percussion
	Chinese traditional (instrumental) 
	Background music of a Chinese classical story

	10
	For whom
	hai Zu
	Chinese Traditional (vocal)
	A song dedicated to soldiers

	11
	Clear Moon, quiet winds
	Bejing Angelic Choir
	Chinese Lullabies
	

	12
	Jasmine
	Black Ducks
	Chinese Traditional+ pop+ Choir
	Folk song from Jiang Su province. China

	13
	Fish ( The handsome boy)
	Lee
	Korean pop
	

	14
	To the end of the World
	
	Japanese pop
	Theme song of Japanese Cartoon “ Slam-dunk”

	15
	Papa Mama
	
	Mando. pop
	

	16
	Friend
	Hua jian Zhou
	Mando. pop
	

	17
	Nine million bicycles
	Katie Melua
	English
	English song in Chinese style


Note: The titles above are not the official English titles of those songs; the translation is done by the author of this dissertation in order to make it easier for readers to use the sample music CD as reference.
Illustration 4-6:


Pianist Lang Lang


Source: www.scena.org




















Figure: 4-2: Consumption of Mobile Music





Illustration 4-3: coco-Lee





Illustration 4-1: Cui Jian and Rolling Stones: Cui Jian played with Rolling stones lead singer Mick Jagger in Shanghai


Source: www.iorr.org








Illustration 4-4: Brochure of RCO New Year’s concert in China


Source: http://www.culture.sh.cn











Illustration 4-7: Hero trailer





Figure 5-1: Relation between international music orientation and interest towards Asian music





Figure 5-2: listening Frequency of East Asian music
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East Asian music in Dutch society





1





· Age:  

· Gender:





· Nationality

· Languages: 





1. What kind of music are you interested in? [ more than one choice is possible]



A. Pop music

B. Rock/Metal

C. Classical

D. Latin



E. Dance

F. R&B

G. Folk

Others: ___





2. Which media or phonograms do you usually use when listening to music? [ more than one choice is  possible]

A. Radio

B. TV 

C. Internet, Mp3

D. CDs, cassettes 





3.  Do you know any singers come from Non-English speaking countries?

Do you like their music? Please give at least one reason







4. Have you ever listened to any music come from East Asia? [ one choice]

Here East Asian countries refer to Japan, Korea (North and South), China (Mainland, Taiwan, Hong Kong), Singapore, Vietnam, etc.

A. Yes, quite often. From which country (countries) mostly? _____

B. A few times      

C. Maybe, but I’m not sure 

D. Never  ( go to question 7)



5. What kind of East Asian music have you listened to? [ more than one choice is possible]

A. Classical music

B. Pop music /Rock 

C. Traditional music

D. Others  ____

E. I’m not sure which genre it belongs to



6. Please describe in several words the general characteristics of the East Asian music you have listened to.









7. Generally speaking, are you interested in East Asian pop music? [one choice]

A. Yes, I like them a lot.

B. They are not bad.

C. I’m not that familiar with East Asian pop, but I would like to know more.

D. I’m not that familiar with East Asian pop, and I have no interest in it/not my taste.

E. No, I prefer the traditional Asian music. 

F. I don’t see any difference between Asian and Western pop music.





· The following three questions assess your perspective towards Chinese pop music



8. Have you listened to Chinese pop music? [one choice]

A. Yes

B. No

C. I’m not sure if it comes from China



9. If a Chinese pop song is translated into English, would you like to listen to it?

[one choice]

A. Yes, Good idea, it’s a good way to let me get to know it.

B. No, I don’t think it will make any difference.

C. No idea, but I would like to have a try.

D. No, I prefer the original one, even though I don’t understand the lyrics.

E. It’s just not my music, no matter in which language.



10. Would you like to see Chinese pop artists performing in the Netherlands? [one choice]

A. Yes, that would be very interesting.

B. Yes, but that depends on which music/which language they are going to sing or play.

C. No, unless they perform for free.

D. No, I have no interest.



· The following questions assess your opinion towards Asian cultures in general



11. Do you have any relationship with Asia? ( more than one choice is possible)

A. Yes, I have family/good friends from Asia

B. Yes, I have traveled to Asia a lot

C. I ‘m learning Asian language(s)/practicing Asian sports

D. I’m  interested in Asian cultures, because _____

E. No, I’m not familiar with Asian cultures



12. Please give a mark to the following statements

       5 strongly agreed     4 agreed     3 neutral     2 disagreed    1 strongly disagreed    0 no experience

a. Asian food is delicious

b. I like visiting Asian countries

c. Asian people are friendly

d. I like watch Asian movies

e. I like old Asian philosophies 

f. Asia has lots of perspective in the future



13. Do you have any negative images about Asia? Have you encountered any cultural shock when you visit Asian countries or communicate with Asian people?









          





                     Thanks for your cooperation, enjoy your life with music!


